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Commission on Culture  & Tourism

Agency Purpose

· Preserve and promote Connecticut’s cultural and tourism assets in order to enhance the quality of life and economic vitality of the state.

· Provide marketing, research, hospitality services, direct sales and business marketing assistance to state tourism partners, venues and destinations.  This includes operation of the state’s four Welcome Centers and publication of getaway guides for visitors as well as the www.CTvisit.com website.
· Administer programs that identify, register, protect, rebuild and reuse buildings, sites, structures, districts and objects that comprise Connecticut’s cultural heritage.

· Operate four state-owned museums.

· Develop and strengthen the arts in Connecticut, make artistic experiences widely accessible and encourage public participation in the arts.

· Administer tax credit programs that serve as economic incentives for restoring and rehabilitating historic properties which help support urban revitalization and smart growth.

The Commission on Culture and Tourism is recommended for consolidation with the Department of Economic and Community Development in the Governor’s budget as part of his proposal to restructure state government.
Recent Highlights 

Cross Division Grant Programs
The agency offers cross division grant opportunities to a range of constituents.  The cross division grant opportunities include Challenge Grants, Cooperative Grants and Strategic Initiative Grants.  The 4th Annual Governor’s Awards for Culture & Tourism were presented to four renowned Connecticut individuals and organizations in four areas of recognition, including:  Connecticut Humanities Council (Heritage); Diane Smith (Tourism); ESPN (Film/Digital Media); and Barkley L. Hendricks (Arts).
STRATEGIC PLAN

The commission released its second strategic plan to carry it forward into the next three years.  The Commission continues to focus on supporting and educating the cultural and tourism organizations across the state. 

Sports Advisory Board
The agency was charged with establishing a Sports Advisory Board to advise on the most effective ways to utilize state resources to promote, attract and market in-state professional and amateur sports and sporting events and to advise how to coordinate the use of state-owned facilities to enhance sports-related tourism.
Arts 
The commission’s gallery featured the artwork of 18 Connecticut artists with disabilities in a juried exhibition entitled CHANGE which honors the creativity, imagination and talent of artists with disabilities.  The exhibition modeled accessibility accommodations including Braille, interpretation and audio-description so all could enjoy the art.  Over 150 educators and teaching artists attended the commission’s 17th Higher Order Thinking (HOT) Schools Summer Institute.  Participants shared HOT Schools best practices, honed leadership skills, and explored innovative approaches to teaching and learning in the arts with the goal of preparing students for the 21st century.
Historic Preservation & Museums
Funded by the Community Investment Act, over $14 million in grants were awarded to restore, rehabilitate and plan for the reuse and preservation of historic buildings owned by municipalities and non-profit organizations.  An exhibit was organized on the history of preservation in Connecticut focusing on historic houses entitled From Stone House to Glass House. 
Tourism
Challenge Grants and Cooperative Grants, innovative marketing grant programs to assist cultural and tourism entities to better leverage the agency’s marketing efforts, were offered for a second year.  The division coordinated the 6th Annual Connecticut Open House Day featuring 216 participating cultural and tourist attractions to celebrate the state’s 375th anniversary. 
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