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Connecticut Commission
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Commission on Culture  & Tourism

Agency Purpose
· Preserve and promote Connecticut’s cultural and tourism assets in order to enhance the quality of life and economic vitality of the state.

· Provide marketing, research, hospitality services, direct sales and business marketing assistance to state tourism partners, venues and destinations, including operation of the state’s six Visitor Welcome Centers and publication of the Connecticut Vacation Guide, Culture & Special Events Guide and www.ctvisit.com.

· Administer programs that identify, register, protect, rebuild and reuse buildings, sites, structures, districts and objects that comprise Connecticut’s cultural heritage.

· Operate four state-owned historic properties:  the four state-owned museums.

· Develop and strengthen the arts in Connecticut, make artistic experiences widely accessible and encourage public participation in the arts.

· Administer tax credit programs which serve as economic incentives and to develop the film and digital media industry and provide film, television, and media industry professionals with a variety of production, location, business and economic development information and services.

· To promote the importance of tourism, arts, film and historical programs as significant economic development activities; personnel and programs have been merged with the Department of Economic and Community Development.

Recent Highlights  
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