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Covered Connecticut Marketing

July/August 2021
– Q&A posted to our website

– English & Spanish

– Blog post pinned to the homepage 
of our website

– English & Spanish

– Manual, monthly auto-enrollment 
with communications 

– Participation in press conferences 
alongside elected officials

– Legislative toolkit



Covered Connecticut Marketing
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Direct-to-consumer outreach:

• Monthly, manual, direct-to-consumer 
communications continue, including:

– Email (if we have one)
– Direct Mail (in a blue envelope)

• Immediately eligible population:
July: 561
August: 28
September: 196



Covered CT & Extended SEP Campaign
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Dual message campaign: supporting the 
extended Special Enrollment Period and the 
Covered Connecticut Program. 

SEP enrollment deadline: October 31

Covered Connecticut enrollment deadline:
December 31, or the end of Open Enrollment

In market: September & October

Campaign placements include:
– Digital billboards (Hartford/New Haven)
– Print advertorials (Courant & multi-cultural)
– DJ radio reads (NPR, WPOP, WTIC)
– Social media 
– Search engine marketing
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Covered Connecticut Marketing
Additional areas of focus moving forward:

– Continued, prominent placement of blog post on 
the website and the Q&A

– Automated enrollment through the AHCT website 
(beginning October 2021)

– Automated eligibility notices (beginning October 
2021)

– Outreach to households that may be eligible if 
they make a change 

– With the support of Carriers/DSS/OHS
– Support communications during Open Enrollment 

where we can insert the messages (such as PR 
opportunities) 
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