
Liquor Control Licensing and Enforcement: 
Compliance, New Product Trends, and Prevention Impact



Agenda

1. Licensing
The role of municipalities in 
the regulation and approval 

of liquor permits 

2. Minor Checks
Process for conducting 
compliance checks and 

potential penalties

3. Industry Trends
The alcohol beverage 

industry constantly pushes 
the envelope with products 

and advertising



Introduction
Liquor Control’s Mission



Disclaimer

This information is presented to help attendees understand 
laws and regulations that DCP administers surrounding 
alcohol regulation. 

It is not intended to establish any new, or change any 
existing definitions, interpretations, standards, or procedures, 
nor is it intended to provide binding guidance or legal 
advice. 

Any comments and opinions belong to the presenter.  



Liquor Control Division 
Our Mission 

We strive to safeguard public health and safety by: 
1. Licensing all entities involved in distributing, selling, and 

dispensing alcoholic liquor in our three-tier system
• Manufacturers (from CT and other states/countries)
• Wholesalers
• On-premise businesses (bars, restaurants) and off-premise 

business (package stores, grocery stores)
2. Preventing sales to minors and intoxicated persons 
3. Maintaining alcohol product integrity
4. Ensuring that licensed premises are safe and sanitary 



Licensing
The role of municipalities



Licensing
                   

• Process begins at town level
• Municipal signatures required 
• Defer to local zoning 

ordinances
• Items controlled locally: 

• Patios
• Hours*
• Entertainment 
• Type of license allowed
• Distance restrictions
• Parking 

Municipal Sign-Offs



Placard
Placard provides information on: 
• Permit type
• Applicant
• Entertainment
• Remonstrance date

NOTE- Remonstrances can be filed 
every year at least 21 days before 
renewal
• No placards for renewal
• Tend to be more successful than 

remonstrances at application



Licensing 
Remonstrance Process

• A signed petition objecting to the suitability of the location 
or the person

• Requires 10 signatures from residents of town over age 18
• Requires a hearing before Liquor Control Commission 
• Placard provides date

• Website: 

https://portal.ct.gov/DCP/Liquor-Control-Division/Remonstrances  

NOTE- Remonstrances can be filed 
every year at least 21 days before 
renewal
• No placards for renewal
• Tend to be more successful than 

remonstrances at application

https://portal.ct.gov/DCP/Liquor-Control-Division/Remonstrances


Licensing
THC Endorsement

THC Endorsement for infused beverages 
available as of July 1, 2024
• Package stores only
• At initial application or any                  

time thereafter
• 3mg or less per 12 ounce can
• Warning labels/QR code
• After October 1, 2024: 

• Endorsement ONLY
• Waiver irrelevant 

• 448 endorsements (3/26/25)



Licensing
Real-time data publicly available
Visit our homepage: www.ct.gov/dcp/liquorcontrol 
1. Number of package stores available per town
2. Verify a permit (include what is provisional)
3. Run rosters of full reports 

1. Link off our 
main webpage 

to number of 
package stores

http://www.ct.gov/dcp/liquorcontrol


Licensing
Real-time data publicly available

2. Link off our 
main webpage 
to check status 

of a permit

The “P” after a 
credential 

means 
provisional



Licensing
Real-time data publicly available

3. From same 
search page, 
scroll down to 

run a roster



Minor Compliance Checks
How conducted and penalties



Minor Compliance Checks
Liquor Control Jurisdiction

• Only have jurisdiction over locations with an active liquor 
permit or where an application pending

• The sale of alcohol without a permit is criminal

• We do not regulate BYOB





Minor Compliance Checks
Enforcement Jurisdictions

*Remember FOIA*

Area 1 (Lower Half)
Supervising Agent Robert Willard
• Robert.Willard@ct.gov
• 860-305-5802

General Inquiries/Complaints

Area 2 (Upper Half)
Supervising Agent Kevin Mercado
• Kevin.Mercado@ct.gov 
• 860-306-5495

• General inquiries and complaints:
• DCP.LiquorControl@ct.gov 
• 860-713-6210

• https://portal.ct.gov/DCP/Liquor-Control-Division/Liquor-
Control-Complaints 

mailto:Robert.Willard@ct.gov
mailto:Kevin.Mercado@ct.gov
mailto:DCP.LiquorControl@ct.gov
https://portal.ct.gov/DCP/Liquor-Control-Division/Liquor-Control-Complaints
https://portal.ct.gov/DCP/Liquor-Control-Division/Liquor-Control-Complaints


How Conducted
Minor Compliance Checks

Off-premise (package stores/grocery stores)
• Minor walks in unaccompanied
• Liquor Agent follows in shortly after
• Minor selects a product generally attractive to minors (single beer, 

package of White Claw, Budweiser)
• Minor brings product to register and attempts to purchase

• Agent in position to observe sale
• Completes sale if able; turns alcohol over to Agent

On-Premise (bar, restaurant)
• Two minors take a seat at bar or table
• Liquor Agent follows shortly after and finds spot to watch/hear
• Minor attempts to order single beer
• If served, pays and leaves beer



How Conducted
Minor Compliance Checks

Rules
• Minor cannot lie about age
• Minor must show real ID if asked
• Minor cannot try to appear older or deceive 

server on age
• Heavy makeup
• Very full beards 
• Apparel with alcohol brands
• Avoid detailed conversation

• Limited to alcohol products 
• No tobacco
• No THC beverages



Minor Compliance Checks
Liquor Control Raids

We often find minors when we conduct raids
1. Agent goes in undercover to determine if any 

patrons appear young and if they are 
purchasing beverages, OR 

2. General raid where we go in with police, block 
exits, turn on lights and start carding

We utilize this form to document the sale to 
minor when we have not visually seen the sale 
but find the minor



Age Statement Form
Minor Compliance Checks

• This form is an absolute defense to sale to 
minor for on and off premises locations

• Copies should be present in every liquor 
permitted location in Connecticut

• Can be signed electronically

• Supposed to be signed at time of sale



Minor Compliance Checks
Recent Statistics 

Premises checked to date: 255
Premises failed: 80

Premises checked:  143
Premises failed: 32

178% more premises checked in 2024



Minor Compliance Checks
Enforcement

Suspensions and formal Liquor Commission 
decisions available on our website. 

Handled by DCP Legal Division
• Compliance meeting with opportunity to settle
• Administrative case before Liquor Control 

Commission

• Possible penalties
• Education
• Suspension
• Fines
• Revocation



Minor Compliance Checks
Recent Enforcement Penalties for Sale to Minor (all cases with fines 
closed in 2024)

Total Days: 47
Total Fines: $77,000



Industry Trends
Up and coming industry topics



Much of the data and photos in this section are from the following presentation sponsored by NLLEA: 



Industry Trends
1. Malt Based RTDs

16.5% abv

• A huge, growing category in 
alcohol beverage market

• Spirit manufacturers 
switching to malt-based 
beverages, but relying on 
their brand power



Industry Trends
1. Malt Based RTDs, cont.

Because products are 
malt-based, they can 
be sold in more retail 
outlets like grocery 
stores. 

This leads to mixed
product placement 
that can: 
1. Confuse consumers
2. Increase minor 

consumption
3. Heading toward 

alcopops



Industry Trends
1. Malt Based RTDs

Miech, R. A., Johnston, L. D., Patrick, M. E., O’Malley, P. M., & Bachman, J. G. (2024). Monitoring the Future 
national survey results on drug use, 19752023: Overview and detailed results for secondary school students. 
Monitoring the Future Monograph Series. Ann Arbor, MI: Institute for Social Research, University of 
Michigan. Available at Source: Saving lives, spending less: the case for investing in noncommunicable 
diseases. Geneva: World Health Organization; 2021. Licence: CC BY-NC-SA 3.0 IGO.17.9%/24.3%=73.6%



Industry Trends
1. Malt Based RTDs, cont.

Issues with Alcopops
• Sweeter and easier to consumer faster
• Higher ABV

• Consumer unaware
• Easier to consume more alcohol for 

less volume
• Larger serving sizes
• Attractive to minors 
2011-2012 Nation-Wide Study 
• 9% of underage drinkers consumed a supersized 

alcopop in the last 30 days 
• ≥16 ounces and ≥10% abv 

• 6% consumed Four Loko 

Preference for Supersized Alcopops
 • More likely to chose an alcopop over other types 
of alcohol



Industry Trends
1. Malt Based RTDs, cont.



Industry Trends
1. Malt Based RTDs, cont.

(1 Four Loko can equal 5.5 
standard size drinks)



Industry Trends
1. Malt Based RTDs, cont.

First Time Consumption of Four Loko 
• Classroom surveys at public universities in FL, MT, and VA/Undergraduate lifetime 

drinkers ( n = 1,036) 
• 46% had consumed Four Loko (n = 474) 
• 40% age 21 or older, but 93% first drank Four Loko when under 21 
• 58% consumed at least 1 entire can 
• 10% drank 2 or more cans their first time drinking it 

• Among those who finished 1 or more cans: 
• 34% blacked out 
• 18% vomited 
• Students in FL and VA were more likely to black out (AOR = 1.9) and/or vomit (AOR = 

2.0) than students in MT
• Women more likely to underestimate alcohol in can

• Rossheim, M.E., Greene, K.M., Yurasek, A.M., Barry, A.E., Gonzalez-Pons, K.M., Trangenstein, P.J., Cavazos, T., Nelson, C., Treffers, R.D., Thombs, D.L., & Jernigan, 
D.H. (in press). Underage drinkers’ first experience consuming a popular brand of supersized alcopop. American Journal of Drug and Alcohol Abuse. 
doi: 10.1080/00952990.2019.1653316



Industry Trends
2. Co-Branded Products

Co-branded products share the name and 
branding of a popular non-alcoholic item. 

Logos and design are nearly identical. 



Industry Trends
2. Co-Branded Products, cont.

Co-branding crosses product class; not only malt-
based, but also spirits (minimal wine). 



Industry Trends
2. Co-Branded Products, cont.

Easier for minors to pass the 
alcoholic product as the non-
alcoholic product
• Viral self-checkout trick 

shared on Tik-Tok



Industry Trends
3. AI/VR/Augmented Advertising

States and TTB regulate advertising
• No cooperative advertising
• No kickbacks/rebates
• No expensive free products 

• State-imposed limits
• Required disclosures in print media
• No direct to consumer advertising

• So where does the internet fit in?
• Some policies on internet advertising
• But AI…?



Rising Industry Concerns

• How tech is used
• Augmented cans
• Virtual worlds
• Skins/Filters
• QR codes with product info
• AI-generated recs
• Alcohol-related benefits in 

games
• Online advertising algorithms
• Social media influencers 

3. AI/VR/Augmented, Cont.

https://youtu.be/m_S-yb40ZaI
https://youtu.be/H844tsYXta8
https://youtu.be/9Lk-SrBjLzI
https://petapixel.com/2016/10/03/fake-instagram-profile-tricked-50000-people-like-photos-alcoholism/


Rising Industry Concerns
3. AI/VR/Augmented, Cont.Alcohol marketing on digital platforms 

• Sophisticated algorithms target ads making 
them highly persuasive

• As early as 2012, there were more than 1,000 
alcohol company sponsored brand-related sites 
on youth-accessible Facebook pages 

• Social media allows alcohol-related content to 
spread beyond paid ads

• Friends and other user-generated content such 
as influencer endorsements, are harder to 
regulate and can easily reach underage 
audiences

• Difficult to distinguish between organic user 
engagement and advertising such as industry-
sponsored influencers.

• This digital marketing not only normalizes alcohol 
consumption among young people but can also 
fosters brand loyalty at an early age, potentially 
leading to earlier initiation of drinking and higher 
consumption levels

• *Matt Rosshein, PhD



Industry Trends
4. Drinks to Go

• Restaurants can offer drinks to go with 
food made on their premise
• Pickup
• Self-deliver
• Third-party delivery

• Two main issues
• 1. Packaging
• 2. Age verification



Industry Trends
4. Drinks to Go



Industry Trends
5. Self-service taps

Self-service taps are recently allowed in 
Connecticut. 
• Patron must have an RFID device 
• RFID programmed to allow limited 

qualities poured per activation (32 oz 
beer)

• System must be under surveillance 
• Must be clearly labeled 
• Must dispense from the 

manufacturer’s original container
• Must be cleaned biweekly and 

calibrated monthly 



Thank you!
M. Caitlin Anderson, Director, Liquor Control Division
• Caitlin.Anderson@ct.gov 
• 860-929-6741

mailto:Caitlin.Anderson@ct.gov
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