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Healthcare-grade Social Prescribing



Meet Art Pharmacy

A social prescribing company that works with
partners in healthcare, education, and workforce management
to address the dual mental health and loneliness crises.
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We Are Not Alone

With two years of proven impact, Art Pharmacy has achieved
measurable success through meaningful partnerships.
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Our Solve

Art Pharmacy uniquely combines the 40 years of research demonstrating the efficacy of arts
and health with the community-based care model of social prescribing.

Art & Health Social Prescribing

Treatment Delivery
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Bridging the Gap
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ANXIETY REDUCTION

/0% of members improved
scores on GAD-2 from
baseline to latest dose.

79

REDUCED LONELINESS

79% of members
demonstrate a reduction in
loneliness (UCLA-3) after
their latest dose.

89

OF MEMBERS IMPROVED

85% of members who are
depressed or have poor well-
being demonstrated a
positive change in WHO-5
well-being score.

/7

ADHERENCE

/7% of members are
adherent to their care
plans.

60-

DEPRESSION REDUCTION

60% of members improved
scores on the PHQ-2 from
baseline to latest dose.

90

SATISFACTION
Members rate their overall

satisfaction with Art Pharmacy

on average 9 out of 10.
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Framework Backed By Science

Common Understanding of Social Prescribing (CUSP) Conceptual Framework

SOCIAL PRESCRIBING

Identifier identifies that person has non-medical, health-related social needs Connector:

(eg, issues with housing, food, employment, income, social support) * Provides personalised
support and focuses on what
matters to person
Co-produces personalised
action plan with person by
supporting them to assess
their needs, strengths and
interests
Supports person to access
community resources by
addressing any barriers that
may exist
Follows up with person
Reports back to identifier
Conducts motivational
interviewing to promote
behaviour change
Spends time with person to
build trust
Empowers person to take
greater control of their own
health and well-being

Trusted
individuals in
clinical and
community
settings

Personalized, arts-based engagement

Identifier refers
person to connector

Co-created care and action plans

Barrier identification & support

Identifier Connector
connects person connects person
to non-clinical to non-clinical
supports and supports and
services within services within
the community the community

Co-production
of social
prescription -
non-medical
prescription

Ongoing follow-up & feedback
Closed-loop communication with referrers

Motivational interviewing & behavior support

Holistic, person-
centred and
community-based
approach to health
and well-being

Improve health and
well-being and strengthen
community connections

Address non-medical,

health-related social needs

Mitigate the
impacts of
adverse social
determinants of
health and
health inequities

Monitoring and evaluation are conducted to measure outcomes through the collection of qualitative and quantitative data and the completion
of pre and post assessments to understand the impact on the person (eg, non-medical, health-related social needs, heaith and well-being
(physical, mental, social), satisfaction), clinical and non-clinical supports and services (eg, demand, costs) and the community

Trust-building via care navigators

Empowerment through evidence-based practice
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Feelings about behavior

Behavioral beliefs

Normative beliefs — Expectations

Normative beliefs — Behaviors

Control beliefs

Efficacy beliefs

The Integrated Behavior Model

Attitudes:

Experiential Attitude: Positive
emotional experiences (joy, fun)
shape favorable perceptions

Instrumental Attitude: Coaching
reinforces belief that engagement
will help with mental health

Perceived Norms:
Injunctive Norm: Healthcare

providers enhance perceived value

and appropriateness

Descriptive Norm: Group and

individual experiences show others

engaging in arts for mental health

Personal Agency:

Perceived Control: Barrier
reduction and resource
connections increase control

Self-efficacy: Motivational
interviewing fosters members’
confidence, capacity, and self-
efficacy

Knowledge and skills:
Using arts to support mental health
through participation

Salience:
Emotional benefits - jou, fun, stress relief
Provider-prescribed Health goal focus

Behavioral
Intention

Environmental Constraints:
Transportation, financial accessibility
barriers removed

Habit:
Regular ongoing arts engagement

Behavior:
Arts engagement
for mental health

and social

connection
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REFERRAL

The Prescribing Partners
refer individuals to Art
Pharmacy. Art Pharmacy
reaches out to members to
enroll them in the program.

1

CARE NAVIGATION

A specialized Care Navigator
connects the member with
smart-matched arts and
culture engagements.

How it Works

£
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PARTICIPATION

The member enjoys a
curated therapeutic
experience once a month for
an entire year.

Experiences are
recommended by Art
Pharmacy’s proprietary
matching algorithm.

‘3

FOLLOW-UP

The Care Navigator monitors
the member’s progress
utilizing clinically validated
scales and creates a real
time feedback loop with the
Prescribing Partner.

REFILL

At the end of the
prescription, the member is
eligible for additional access

to social prescription as
indicated by the payer
partner.
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Evidence Base

Peer-Reviewed Science
Published Research
Internal Findings

Member Input

Advanced Profile
Access Barriers
Preferences & Goals

Engagements

Vetted For Health And Safety
In-Network

Protective & Therapeutic Benefit

Matching Engine

A4

Arts & Culture Rec

Personalized
Optimized For Positive Health
Vetted & Available
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Art Pharmacy’s smart-matching technology allows for a wide range of
evidence-based precision prescriptions.

DISCIPLINES
« Visual Art

« Music

« Dance

- Theatre
 Literary Arts

- Mixed-Media
+ Textile Arts

- Traditional Arts

« Historic & Cultural
Experiences

DELIVERY METHODS

* |In-person
 Virtual
 Hybrid

 Phone

TYPES OF EXPERIENCES

« Workshops & Classes

- Gallery Exhibitions

« Performances

« Community Conversations
 Film Screenings

« Lectures & Readings

- Walking Tours

« Camps/Intensives

PARTICIPATION MODES

- Group

« Individ

« Partici

ual

patory/Active

« Receptive
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What is unique about Art Pharmacy as a Model for Care?

Empowers individuals, who historically may not have many choices, to take control of their own
care by allowing them to select events and activities that resonate with their personal interests

and preferences.

Agency &
Choice

Mental health support often carries stigosna which can impact willingness to get help. Events

Stigma-Free and activities through social prescribing carry less stigmmna which allows an easier entry into

support.
Support at all Whether it is a form of prevention for vulnerable populations, an addition to a treatment plan
Stages for an individual with a formal diagnosis, or anywhere in between, social prescribing can be a

valuable support.

Engaging & Offers captivating and pleasurable activities that encourage active participation and sustained
Enjoyable interest, making the care process both meaningful and enjoyable.

Accessible & Most communities have art organizations that are accessible and easy to get to. These partners
Inclusive incorporate a wide range of artistic forms and accommodating different abilities and cultural

backgrounds, ensuring everyone can participate.

Sustainable Engagement in arts-based social prescribing can promote long-term involvement in the arts and
within the community which provides continued and sustainable benefits
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Art Pharmacy is a
whole solution for
connecting members
to therapeutic,
community-based
activities.

| Provider
Escalation Training and
Protocols Education

Dedicated
Closed-loop Care

Reporting Navigator

Partner |
Assessment & Personalized

Education ART PHARMACY Prescriptions
MODEL

National
Network of Evidence-based

Arts & Culture Matching
Partners

Consistent Culturally
Assessment & Arts & Responsive

Monitoring Culture Care

Engagement




Product Platform

We offer single, trusted digital companion that stays with the member -
integrating care navigation, personalized experience plans, and ongoing support
into one streamlined, accessible hub. That's our goal.
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Meeting a Real and Growing Cultural Appetite

Our offering resonates—audiences are showing up and leaning in.
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CHRIS APPLETON, CEO
chris@artpharmacy.co




