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Enhanced Funding

To support the continued recovery of the state’s tourism businesses,
Connecticut has tripled its investment in this year’s fall tourism marketing.

September 7 — November 20

AUDIENCE PROFILE:
Ages 25-64 who are interested
in leisure travel this fall

TARGET MARKETS:

New York City, Boston, Springfield,
Connecticut, Rhode Island,
Philadelphia + national audiences
planning New England travel

$1.4M MEDIA ALLOCATION

Content

Seeding Streaming TV

Digital Video
20%

raditional TV
Paid Search 7%

13%

Social Media
40%

Facebook/Instagram
Pinterest, TikTok, Snapchat

Connecticut



Research-Driven Campaign Creative

Three different creative concepts for the campaign were tested with 700+ target consumers
and industry partners. This direction was the favorite —
particularly with Millennials.

ull color CONNECEICUTE

Connecticut offers
New England’s most varied display of fall foliage.

But you can do so much more than leaf peep in Connecticut.

Here you can enjoy a full spectrum of fall experiences — from outdoor
adventures to arts/culture and culinary delights.

So add more colors to your fall —
by safely exploring all there is to do in Connecticut.



4 different TV spots are running on linear TV throughout Connecticut, and on streaming TV and
digital video placements throughout the entire target footprint.

EU""BCtiClIJI.' CTvisitcom | ; : I((;Tvisit.com
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When viewing this presentation in display mode, cursor over and click to play each video.


https://partner.ctvisit.com/video-marketing

Digital Outdoor Posters in NYC

LinkNYC kiosks all over Manhattan are rotating 24 colorful posters.
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https://partner.ctvisit.com/advertising

Digital Outdoor Posters in NYC
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https://partner.ctvisit.com/advertising

Billboards in Connecticut and Western Massachusetts
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Roadside billboards are rotating 14 different versions all over
Connecticut and Western Massachusetts.


https://partner.ctvisit.com/advertising

Billboards in Connecticut and Western Massachusetts
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https://partner.ctvisit.com/advertising

Social Media

Social posts on Facebook/Instagram, TikTok, SnapChat and
Pinterest will support the theme of the campaign.

They invite readers to view hundreds of different articles on
CTvisit.com touting thousands of things to do in Connecticut this fall.

[:f Visit Connecticut
@

Catch the rainbow when you go fishing this fall! From
river spots to fishing campgrounds and more, here's
why you'll love inland fishing in Connecticut.
#FullColorCT

5 Halloween
Towns:in
Connectlcut ;

HUBBARD
PARK
SIENNA

Get Hooked on Inland
Fishing in Connecticut
Add more colors 10 your fall

Full color Connecticut




More Than 200 New/Updated Articles

The “content marketing” of hundreds of fall articles on CTvisit— promoted through
social media, search engines, native content ads and email —
continues to be our most efficient draw for website traffic and one of our most
effective tactics for inspiring physical visitation.

Great Places for Workcations in Connecticut

These days, we're merging work and play more than ever before. If you're looking to get away without using all .
vacation days, Connecticut is 3 great place for a “workeation” At these hotels, you can work remotely from you Plant-Based Connecticut
designated lounge spaces, or even your own private study - all while knowing the family has plenty to see and ¢
. . The best part? When the workday ends, you can join in the fun!
Mig-Week Mapic

1t's no secret that plant-based meals, desserts, and even lifestyles are rapidly growing in popularity. Luckily, Connecticut's
i e o e adeaagagnt, OF Simply for the
ions at omnivore spots and

Looking to get out without {
more of them to yourself, In)
active adventure and fun fo

10 Knockout Uiews for Fall

Actually, it's hard NOT to find a good foliage view in Connecticut when autumn rolls around. But there are some standouts
that you might want to seck out.

Touring Connecticut Universities

Students, scholars and beyond - Connecticut is home to some of New England’s -- and the world’s -- top universities. So, it’s
no secret that people travel from far and wide to visit these spectacular schools. Whether you're touring to attend, visiting
astudent, or simply interested in the university’s history, we've gathered ideas to get the most out of your visit to just a few
of the state’s most popular schools. From nearby restaurants and hotels to can't-miss attractions, these spots may even
become your go-to spots once you're accepted!
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Off to a Strong Start!

ull color Connecticut

The campaign launched publicly tojyourfall:
on September 10th,

As of September 14, the press announcement garnered:
» over 145 earned media placements saverook | |
« over 207 million earned media SUNRISE |

SUNRISE
TANGERINE

And consumer reaction, as evidenced by so many social
comments, has been very positive:

“Clever! Excited to explore my home state this season!”
“Very creative. Intrigued by CT”

“| already love this campaign”

“That was a fun display. Good work.”

“Beautiful campaign love it” FU" C[]l[][‘ CU"nBCtiCU—.f

CTvisit.com




