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Top Line Integrated Marketing Campaign Results

Connecticyt mes w sy o oos woms sosws 3 = o

. e /¢ SnapChat d FOX
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EARNED MEDIA PAID MEDIA CTVISIT.COM WEBSITE
* 1.3B earned media impressions e 20.5M paid media impressions * 364K visits to the web page
309 media hits including: across TV, streaming audio, search, « 739% from new users
- all local broadcast stations social, digital and native content Nearly 8 minutes average
- NBC New York * Outperformed industry time on site
- CBS New York benchmarks across all types of

* 97K referral links to partner
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MSN, CNBC and more media from 17% to 124% websites
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W Favorites - May 27 - Q Get your Vax On-
Celebrate getting your vaccine shot with a visit to any participating #mPI‘IﬂhSﬂI‘i_HS § &
restaurant and get a drink on the house—just show your vaccine card & . |
order some food! #CTDrinksOnUs ,#®: The Charles, Wethersfield
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