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Hello!

Welcome to Connecticut, the brand identity!

The design system herein has been carefully designed to be
flexible and supportive of a broad number of uses and applications,
all while remaining true to the spirit of our state and all it embodies.

Inspired by the creator state mentality, this mark has the ability
to reflect the endless possibilities of making it in Connecticut.

Let’s dive Iin!
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01 Logo
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€ CONNECTICUT
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Logo: Clear space

€ CONNECTICUT
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Logo: Versions

G

€ CONNECTICUT CONNECTICUT

HORIZONTAL VERTICAL
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Logo: Small scale

APP ICON

FAVICON
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& CONNECTICUT

& CONNECTICUT

Logo: Vertical orientation




Logo: Color backgrounds

€ coNNEcTICUT € cONNEcCTICUT

@€ conNEcTICUT € conNEcTICUT
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Logo: Black & white

€ CONNECTICUT € CONNECTICUT
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Logo: Misuse. Rules apply to main logo and all sub-brands.

0 connecTicuT

NO

Do not distort the logo proportions

€ CONNEcCTICUT

NO

Do not introduce a new color to the logo or icon

NO

Do not alter the logo opacity

c CONNECTICUT

NO

Do not scale any of the elements individually

NO

Do not use the logo on a busy background

€ CONNECTICUT

NO

Do not change the typeface of the logo
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02 Logo Lockups
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Logo: Versions

€ CONNECTICUT

HORIZONTAL

G

CONNECTICUT

VERTICAL
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Logo Lockups: Tagline

G

c CONNECTICUT CONNECTICUT

MAKE IT HERE MAKE IT HERE

HORIZONTAL VERTICAL
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Logo Lockups: Tagline with icon

c MAKE IT HERE

HORIZONTAL

G

MAKE IT HERE

VERTICAL
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LOGO LOCKUPS
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Logo Lockups: .Gov

$ crcov

€ CONNECTICUT.GOV
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03 Sub-Brand Logos
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Sub-brand Logos: CTvisit Primary

Logo misuse: All logos in this section
adhere to the rules on page 12. Do not
scale, alter colors or fonts, or use in a
manner that makes the logo illegible.

CTVISIT

CTVISIT

CONNECTICUT TOURISM OFFICE

CTVISIT.com
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SUB-BRAND LOGOS
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Sub-brand Logos: CTvisit Secondary

CTVISIT @ CTVISITcon

CCCCCCCCCCCCCCCCCCCCCCCC

© crvisiT

CTVISIT @ CTVISITconm

CCCCCCCCCCCCCCCCCCCCCCCC

O crvisiT
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Sub-brand Logos: CTvisit districts and regions Primary

DISTRICTS

REGIONS

CTVISIT

EASTERN

CTVISIT

SCENIC NORTHEAST

CTVISIT

MYSTIC COUNTRY

CTVISIT

GREATER NEW LONDON /NORWICH

CTVISIT

CENTRAL

CTVISIT

RIVER VALLEY/GREATER HARTFORD

CTVISIT

GREATER NEW HAVEN

CTVISIT

WESTERN

CTVISIT

LITCHFIELD HILLS

CTVISIT

NAUGATUCK VALLEY

CTVISIT

FAIRFIELD COUNTY

CONNECTICUT: LOGO GUIDELINES

SUB-BRAND LOGOS
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Sub-brand Logos: CTvisit districts and regions Secondary (example)

CTVISIT

CENTRAL

CTVISIT

CENTRAL

CTVISIT

CENTRAL
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Sub-brand Logos: CTMEETINGS and CTSPORTS Primary

€ CTMEETINGS

@§ CTSPORTS
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SUB-BRAND LOGOS
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Sub-brand Logos: CTMEETINGS and CTSPORTS Secondary

€ CTMEETINGS @§ CTSPORTS

€ CTMEETINGS § CTSPORTS

€ CTMEETINGS @ CTSPORTS
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Brand and Sub-Brands: Usage in Text

Brand and sub-brands usage in text.

When referencing the brand and sub-brands in text, please adhere to the following spellings
and capitalizations.

» Connecticut: When referring to the state or the brand.

« CTvisit: When referring to the Office of Tourism, or the Tourism brand. Please note that in all applications
of text/copy content, CTvisit must be written with a capitalized “CT” and all-lowercase “visit.”

« CTvisit.com: When referring specifically to the tourism website.

« CTMEETINGS: When referring to Connecticut Convention & Sports Bureau (CTCSB). Please note that in all
applications of text/copy content, CTMEETINGS must be written in all-capital letters.

« CTSPORTS: When referring to Connecticut Convention & Sports Bureau (CTCSB), specifically to sports.
Please note that in all applications of text/copy content, CTSPORTS must be written in all-capital letters.

CONNECTICUT: LOGO GUIDELINES SUB-BRAND LOGOS
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04 Color

CONNECTICUT: LOGO GUIDELINES

PRIMARY | SECONDARY | TERTIARY
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Color: Overview

A note on color.

This guide provides color mixes for all applications, including CMYK breakdowns, RGB breakdowns,
Hex colors and a Pantone number for our primary blue.

Please note that the appearance of color can vary from traditional printing vs. digital/online
applications. Please adhere to the specs provided for the best possible match across platforms.

A special note regarding our primary blue: The vibrancy of the RGB values is preferred. When
possible in traditional CMYK printing, please work with your printer to get the closest possible
match to the RGB tonality, or use the Pantone spec provided as a spot color for best results.

CONNECTICUT: LOGO GUIDELINES SUB-BRAND LOGOS
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Color: Primary

PRIMARY

C90 M48 YO KO
PANTONE=285

R 51 G113 B 23]
H3371E7

PRIMARY SHADES

C100 M 90 Y 38 K42
RGB 0 33 77
#00214D

C100 M87 Y4 KO
RGB O 61156
#003D9C

CI9 M12 YO KO
RGB 198 212 251
H#C6D4FB

CONNECTICUT: LOGO GUIDELINES

COLOR
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Color: Primary

The logo should always be in the
primary blue except when itisin
black or white.

The shades of the primary blue
are not for use in the logo, but
can play a supporting part as
background colors, tones for
typography and digital elements
on state materials, and to provide
a richer suite of accessible colors.

€ coNnNECTICUT

€ CONNECTICUT

@€ CoONNECTICUT

€ CONNECTICUT

€ CONNECTICUT

o

QO 0 0 ©

BUTTON BUTTON

BUTTON
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Color: Secondary

SECONDARY

COMG69 Y98 KO
R242 G113 B 36
HF27124

SECONDARY SHADE

CO M38 Y100 KO
RGB 250 170 25
HFAAAT9
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Color: Secondary

The secondary color is intended as an
accent color and to provide a link with
the CTvisit logo.

Primary use will be for the “.gov” in the
state website URLs, highlighted copy
and content — for example, if we want
to emphasize a word or a phrase — and
potentially for iconography or other
illustrative elements.

I 8

(@l

C1L.GOV

CONNECTICUT.GOV
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Color: Tertiary

TERTIARY

CO9MI94Y79 KO
R 216 G 52 B 62
H#D8343E

TERTIARY SHADE

C29 M89 Y69 K23
RGB 148 52 62
H#94343E

CONNECTICUT: LOGO GUIDELINES
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Color: Photography

A note on the use of additional (tertiary) colors.

The flexibility and uniqueness of our design system allow for accent colors to be
leveraged from key images when needed for application. This idea in practice
means when our blues and oranges dre not enough or need additional support, it

is okay to pull colors from the leading image/photograph to help support the art
direction of the designed object.

Please see the example on this page of referencing colors, and also the
applications section for examples.

CONNECTICUT: LOGO GUIDELINES COLOR
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05 Type
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ABCDEFGHIJKLM
NOPQRSTUVWXYZ

OOOOOOO

1254567890
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Typography: Headline and copy font

Poppins SemiBold

AaBbCcDdEeFfGgHhIiJJKKLIMm
EEEEEEEE NNOOPPQQRrSsTtUuVVWwXxYyZz
1234567890

Poppins Regular

AaBbCcDdEeFfGgHhIiJjKkLIMmM
NNOOPPQQARrSsTtUuVVWwXXYyZz
1234567890
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Typography: System font

Arial Bold

AaBbCcDdEeFfGgHhliJjKKkLIMm
EEEEEEEE NnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890

Arial Regular

AaBbCcDdEeFfGgHhIliJjKkLIMm
NNnOoPpQqgRrSsTtUuVVWwXxYyZz
1234567890
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06 Imagery
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MISUSE

| CONTENT GUIDE
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Icon Imqgery

Focal point

Images are Connecticut-based

CONNECTICUT: LOGO GUIDELINES

IMAGERY
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Icon Imagery: Examples
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IMAGERY
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Icon Imagery: Small Scale

The smaller the logo appears,

the more simplified the imagery
should be. This ensures readability
at every scale.
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IMAGERY
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Icon Imagery: Misuse

NO

Do not use over d busy background

NO

Do not fill with a solid non-approved color

NO NO

Do not use logos Do not use any messaging

NO NO

Do not use any out-of-state iconography Do not use highly detailed imagery
in small scale

CONNECTICUT: LOGO GUIDELINES
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Imagery: Content Guidelines

Our CT icon belongs to everyone and
that should be reflected in the style
of imagery it holds.

While we want the icon to be a statement of expression,
it ultimately represents the state and any graphic or

offensive imagery is not permitted.

« Nothing pornographic or lewd

- Imagery should be positive in nature

 Statements or imagery associated with a specific political party should be avoided

- No hate speech/imagery/symbolism

- The logo mark/icon should not contain any imagery when it is part of the full logo,
only when it is on its own

CONNECTICUT: LOGO GUIDELINES
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07 Applications
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Example Images

Imagery
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Imagery: Example Images
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Ima . '
gery: Applications — Print

LOREM IPSUM
HEADLINE

|l orem jpsum dolor sit amet, consectetuer

dipiscing clit, sed diam nonummy nibh |
ismnod tincidunt ut |aoreet doloreé magnd i\
quam erat yolutpat. Ut wisi enim ad minim

\ostrecent :
ncludinga’®
iam, quis nostrud exerci.

he French

ytion ullamcorper suscipit lobortis nisl ut
aliquip eX ed commodo consequct. Duis
.utem vel eum iriure dolor in hendrerit in

Jwmat 8

5515 Detter

Ja0nic'SCea

He lostin

ulputate amor ulam.

he French =
jmat
155 s bettet

38! ax\aoi
oalinEs

um dolor sit amet, consectetuer

ing elit, sed diam nonummy nibh cuismod
unt ut \aoreet dolore magna aliqguam erat
- Ut wisi enim ad minim veniam, quis

xerci.

suscipit \obortis nisl ut aliquip €X

Ullamcorper
riure

nodo consequat. Duis autem yel eum i

A hendrerit in vulputate amor ulam.

i
;-n‘J\uy,laph'O‘! o

m,\uglaphm' AmER
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Imagery: Applications — OOH

LOREM IPSUM LINE
GOES HERE

Lorem ipsum dolor sit amet, cons
elit, sed diam nonummy nibh eui
laoreet dolore magna aliquam e
enim ad minim veniam, quis nos

ectetuer adipiscing
smod tincidunt ut
rat volutpat. Ut wisi
trud et exerci.

T

CONNECTICUT

MAKE IT HERE

CONNECTICUT

MAKE IT HERE
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Imagery: Applications — Banners

‘& The Verge

X & theverge.com

LOREM IPSUM LINE c
GOES HERE

Lorem ipsum dolor sit amet, consectetuer adipiscing co N N ECT[C U T
alit, sed diom nonummy nibh euismod tincidunt wt
looreat dolore magna aliguarm erat volutpat. Ut wisi

MAKE IT HERE

enim ad minim veniom, guis nostrud et exerci.

WWW.'E!'LQD\I

17!‘""‘3 / Tech / Reviews / Science / Entertainment / More <=

Top Stories

‘Reddit can survive
without search’
company reportedly
threatens to block
Google

AY PETERS

Even Super Mario Bros. ™
Wonder’s approach to |
difficulty is playful

ANDREW WEBSTER

Google’s postpandemic
‘reckoning’

ALEX HEATH

In Super Mario Bros.
Wonder, Mario’s
personality finally

Waiting for ssl-market-east.smrtb.com... ~ PO a1
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Conclusion

As a creator and maker, we hope you embrace our new branding. The mark is full of endless
possibilities, and we encourage you to reach out if you have any usage questions or would
like approval for your use.

When seeking logo approval, please email MakeltHere@ct.gov and explain what you're

including in the logo and what you're using it for, and explain its connection to our state,
either symbolic or actual.

CONNECTICUT: LOGO GUIDELINES
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