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Research consultancy that specializes in  

travel and entertainment.
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COT Market Research Investments
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depression



55In 2020, Mid-Atlantic (-59%) & New England (-54%) suffered the worst 
declines while the West South Central (-39%) and East South Central (-
40%) held up the best.

Year-Over-Year Variance in National Weekly Travel Spending
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Every major travel sector declined sharply in 2020

Year-Over-Year Variance in Performance by Business Sector
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U.S. EOY Hotel Occupancy U.S. EOY ADR($) U.S. EOY RevPAR ($)

United States 2020 End of Year Hotel Performance. 
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Hotels located in urban areas were the hardest hit, followed by 
resort and airport hotels. 

Variance Hotel Demand by Location
2020 vs. 2019 End of Year
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Luxury chain hotels were hit the hardest while Economy chains were 
down only 14% by the end of the year. 

Variance Hotel Demand by Chain Scale
2020 vs. 2019 End of Year
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At the end of 2020, hotel demand was down significantly across the 
nation compared to 2019. 

Variance Hotel Demand by U.S. Region
2020 vs. 2019 End of Year
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HOPE
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Best Hotel Performance in Months
S T R  R E P O R T S

It’s not surprising that hotel occupancy is creeping back 
up, as we’ve already established that the travel industry is 

to starting to make its comeback.

Make sure your hotel is ready to welcome the influx of 
travelers, whether that means hiring additional 

employees, upping safety and cleaning protocols or 
implementing technology that makes guest stays more 

efficient and touchless. 

Key Insight
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Vaccine News is 
Encouraging.

Northeast Consumers 
Vaccination Update 
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A significant acceleration in vaccinations has contributed to the 
positive momentum in consumers’ attitudes toward staying in hotels 

and taking trips farther away from home that require hotel stays. 

Percent of Population Needing Vaccine to 
Feel Comfortable
% Already Comfortable
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Nationwide, intent to travel in the next 6 months has only 
recently begun to approach pre-pandemic levels as average 
daily cases plummet.

Intent to Travel in Next 6 Months – 2020-2021
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And, travelers in the Northeast aren’t far behind in their intent to 
engage in leisure activities over the next 6 months. 

% Probably/Definitely Will Visit Restaurants, Hotels, Attractions, Events or Travel 
for Leisure in the Next 6 Months



1919

Furthermore, more than three-quarters of consumers plan to engage in 
significantly more travel and entertainment activities this year than 
they did last year. 

% Will Engage in Travel & Entertainment Activities Somewhat or Much More in 
2021 compared to 2020



2020

Wise to Optimize

for 2021
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Recovery may not be 
a binary event. 
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RISK TOLERANCE
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Know how COVID-19 
changed your target market
✓

✓

✓

✓

✓

✓

✓
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Actions That Would 
Increase Intent to 
Stay in Hotels
As of March, consumers still want to 
know that the staff at hotels are 
being vaccinated. This, along with 
national COVID policies, vacant 
rooms between stays and restaurant 
delivery services continue to gain 
popularity. 
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Travelers expect their next leisure trip to occur in about 7 months 
(late June). However, those who visited Children’s Museums, 
Science Centers and Dinner Theaters plan to travel much sooner. 

12%

20%

33%

26%

9%

Timing of Next Leisure Trip (Months)

Within the next 30 days (Dec 2020)

Within the next 3 months (Feb 2021)

Within the next 6 months (May 2021)

Within the next 12 months (Nov 2021)

12+ months (Dec 2021 or later)

4.6 
5.2 
5.2 
5.3 
5.4 
5.5 
5.5 

5.7 
5.8 
5.9 
6.0 
6.0 
6.1 
6.1 
6.2 
6.2 
6.2 

6.5 
6.7 

7.0 

Children's Museum(s)

Science Center(s)/Science…

Dinner Theaters/Cruises

Water Park(s)

Large-Format Screen Theaters

Old homes/Mansion(s)

Theme Park(s)/Amusement Park(s)

Family Entertainment Center(s)

Brewery/Winery Tours

Art Galleries

Sightseeing Tour(s)

Aquarium(s)

Botanical Garden(s)

Art Museum(s)

Natural Wonders

National/State Park(s)

History Museum(s)

Zoo(s)/Animal Attraction(s)

Historic Landmarks/Places

Theater(s)

Average Time to Next Trip by Attraction (Months)



2626Of those New England travelers anticipating a trip to Connecticut, only 
one-third have begun the planning or booking process.  

Travel Planning Process for Anticipated Connecticut Trip
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Cautiously 
Optimistic 
Outlook for 
2021
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GET IN TOUCH 
WITH US

T H A N K  Y O U


