Summer 2021 Tourism Campaign Overview

May 4th and 5th, 2021
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Campaign Objectives

Our overarching goal is to stimulate the recovery
of all segments of the state’s $15.5B “tourism” industry, including:

Adventure/

Agritourism
amusement parks

(farms/markets)

Arts and cultural Casinos

organizations Destination shopping

Historic sites Spas and relaxation

Museums destinations

Theaters State parks/beaches

Wineries, breweries
spirit houses

Event venues

, Towns/cities
Restaurants of Accommodations

all types of all types
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Reasons for Optimism

Research data from many sources clearly indicates that the rapid rollout of the
vaccines is a game-changer for travel and tourism.

People are eager to travel...

Half of American travelers expect to travel
for leisure in the next three months.

Destination Analysts study from January 2021

...but not too far.

Once they get the vaccine, 68% say they’ll
be comfortable to travel less than 100 miles.

COT'’s Proprietary Northeast Monthly Tracking Study
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Campaign Overview

Connecticut is well-positioned to seize on these trends, with millions of target consumers
within 100 miles. COT’s Spring/Summer campaign will:

e (Capitalize on this pent-up demand
opportunity to Inspire visitation to and
within the state

e Focus on the most responsive audiences
within CT and neighboring states,
particularly NY and MA

* Feature a new theme line for this campaign
— intended to capture the sentiment of this
moment in time.

* Include an integrated mix of media tactics

* Run May through Labor Day in September The campaign launch announcement

e , _ will go out shortly.
* Feature over 1000 specific businesses in

every corner of the state
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Campaign Inclusions

We are always looking for new businesses and new offerings to feature in the campaign.
We will create ads and content that features more than 1,000 businesses.

To be considered for the campaign, do these 3 things:

1. 2. 3.

Let us know your news. Check the Upcoming Content area Send us photos.
of the Partner Portal for upcoming
topics and follow the prompts if

. . . W/
your business fits a topic. =

-
L)

CTvisit.com/partner
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Campaign Inclusions (cont.)

Another way to optimize your inclusion in our marketing is to make the most of a free listing on
CTvisit.com — our official tourism site that typically receives 7 million visitors per year.
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While You're in the Neighborhood

(x) O O

RESTAURANTS. HOTELS ATTRACTIONS

Connecticut Trolley Museum

y— -

The Connecticut Trolley Museum is the nation’s oldest organization dedicated to the preservation of the trolley era. Our beautifully restored
antique trolley cars will take you on a three-mile round trip ride through the countryside.

READ MORE
- —

The Hidden Still & Danny's Pizza
Moonshine Bar

LOCATION: CONTACT:
58 North Rd. (860} 627-6540
(Rte. 140) http://wwwict-trolley.org
East Windsor, CT 06088 office@ct-trolley.org

Shows visitors: 1) photos and videos;
2) links to your website/ticketing site;
Yy ecrler Tl —— 3) description and other key information;

e e e o o G 4) social feeds and reviews; and
5) nearby attractions

Facebook

https://www.ctvisit.com/listings/connecticut-trolley-museum
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