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Berkeley Media Studies Group  

• Research on news coverage of public 
health issues 

•  Media advocacy training and strategic 
consultation for community groups and 
public health advocates 

•  Professional education for journalists 
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Message Is Never First 

•  What do you want to change in the 
world? 

•  How will you change it? 

•  Why do you want it to be changed? 
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• Public Relations 

• Social Marketing 

• Media Advocacy 

Health Communications 
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Media Advocacy Comparison 

Brand X Media   Media Advocacy 

Individual Focus   Issue Focus 

Warns & Informs  Pressures & Mobilizes 

Personal Change  Policy Change 

Message    Voice 

Information Gap  Power Gap 
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The Media Context 
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Media advocacy is the strategic 
use of mass media to support 
community organizing to advance 
a social or public policy initiative. 

Media Advocacy Definition 
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• Overall strategy 

• Media strategy 

• Message strategy 

• Access strategy 

Layers of Strategy 
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Developing Strategy 

•  What is the problem or issue? 
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Developing Strategy 

•  What is the problem or issue? 

•  What is the solution or policy? 

•  Who has the power to make the 
necessary change? 

•  Who must be mobilized to apply the 
necessary pressure? 

•  What do the targets need to hear? 
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Policy Strategy to Media Tactics 

New York Times, Sunday, January 27, 2008 
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Key Functions of the News 
Setting the Agenda 

    what we think about 

Shaping the Debate 

    how we think about it 

Reaching Opinion Leaders 

    changing what we do about it 
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Framing: Just a few cues… 

BUPI IG  UFAI TU
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…might surprise you 

BUPI IG  UFAI TU
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Alternative Frames 

Youth at Home Disobeys Warnings:   
Knocked out in storm-related accident 

Girl at Home Injured during Storm:   
Home had been cited for building  
code violations 

Teen hurt in freak storm: 
“I was terrified” 
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The Need to Reframe 

Institutional
Accountability

Personal
Responsibility
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Framing or Strategy? 

From Campaign for Tobacco Free Kids 



      m b           s   g 

Level 1:  overarching values like fairness, 
responsibility 

Level 2:  issues like housing, children’s 
health, food, living wage 

Level 3:  specific strategies like tax breaks 
for developers, health insurance for 
kids & families, setting nutritional 
standards for foods in school 

 Thanks to the Rockridge Institute 

Lakoff’s Conceptual Levels 
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Framing for Content 

• Translate individual problem 
 to social issue 

• Assign primary responsibility 

• Present solution  

• Advocate for policy 

• Develop story elements 
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General Tactics 

•  Community organizing &  
 policy development 

•  Monitoring the media &  
 developing a press list 

•  Using Editorial pages 

•  Creating news 

•  Using breaking news 

•  Paid advertising 
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Getting Attention 

To gain the media’s attention, you can’t 
just say something; you have to DO 
something. 

     Russell Sciandra 





      m b           s   g 

Creating News 
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Creating News 

This is the candy that led students from Frank Marrero's 5th grade class to 
hold a mock funeral to protest the sale of cigarette-shaped candy near the 
school at Ellerhorst Elementary School in Pinole, Calif.  

-- Contra Costa Times, 5/24/10 (Kristopher Skinner/Staff)  
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Patrick Penn plays the Grim Reaper as students from Frank Marrero's 5th grade 
class hold a mock funeral to protest the sale of cigarette-shaped candy near the 
school at Ellerhorst Elementary School in Pinole, Calif.  

-- Contra Costa Times, 5/24/10 (Kristopher Skinner/Staff)  

Creating News 
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Creating News 



      m b           s   g 

Creating News 
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Piggybacking on Breaking News 

A New Camel 
Brand Is 
Dressed to 
the Nines 

The New York Times, February 15, 2007 
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College Newspaper Ad 
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Congratulatory Magazine Ad 
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Web ads 
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Media Advocacy Lessons 

Develop strategy: 
•  Message is never first or foremost. 
•  Know what you want & how to get it. 
•  Not news for news’ sake. 

Frame the debate: 
•  Illustrate the landscape. 
•  Connect your values to solutions. 
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Media Advocacy Players 

• Health Departments 

• Researchers 

• Community Organizations 

• Community Activists 

• Authentic Voices 
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After all… 

Tobacco is still the number one cause of 
preventable death in the U.S. Smoking 
cessation programs are an important 
mechanism to help reduce that excess 
disease and early death. But there is much 
more that public health can do to reduce 
the death toll from tobacco than run 
cessation programs. After all…   
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After all… 

Of course parents must take 
responsibility for the health of their 
children and families. But parents need 
help. After all…  
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After all… 

Tobacco still kills more people than 
anything else, and people should do all 
they can to avoid smoking. But there is 
a role here for government, too. After 
all…  


