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USER INSTRUCTIONS

This document is revised to January 15, 2002, and contains the Index to the business opportunity advisory opinions issued by the Banking Commissioner between July 17, 1981 and January 15, 2002.

Business opportunity opinions are categorized by subject matter, public act number and statute section.  You may search for an opinion by using any of the three categories.  If you wish to search by subject matter, for example, begin by browsing Section 2 of this document, which lists the subject categories used in the Index.  Once you have determined the appropriate subject category, click on the linked category to go to a list of advisory opinions issued on that subject by date with a brief description of the position taken.  Entries are listed in reverse chronological order.  If multiple advisory opinions are issued on the same date, a number is added after the date (e.g., 1/1/1997 #1, 1/1/1997 #2, etc.).

If you wish to search for all opinions that reference a particular public act number or section of the Connecticut General Statutes, refer to the Public Act and Connecticut General Statutes indexes located in Sections 4 and 6 of this document.  You will see the notation “Rpl” used whenever a statute has been repealed.

Since this is a Word document, using Edit on the toolbar, click Find to search the Index for any word or phrase, public act number or statute section.  Note that public acts are not broken down to specific sections of the act, but statutes are broken into specific subsections, subdivisions and subparagraphs.

At this time, the text of each opinion is not available on-line.  If you locate an opinion of interest and would like a hard copy, or if you have any questions concerning the use of this Index, please contact the Legal Division at (860) 240-8142.  The fee charged by the Department of Banking for copies of a public record is $0.25 per page.
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ADVERTISEMENTS

5/3/1983 #1
Health Research Corporation - Advertising a franchise prior to registration would constitute a violation of the CBOIA, and the holding of seminars at an out-of-state model site for those interested in franchises may constitute an offering.

1/12/1982
The provisions of the CBOIA would apply to an advertisement for the sale of a business opportunity directed to or expected to reach Connecticut residents.

ANTIFRAUD

11/10/1983
Yurika Foods Corporation - A business opportunity exempt from registration would still remain subject to the antifraud provisions of § 36-510(6).

AUDITED FINANCIAL STATEMENTS

10/29/1982
T.J.B. Inc. - Denial of waiver re filing of audited financial statements pursuant to § 36‑508(b) since it appears company has been in existence for more than 1 year.

12/15/1981
Green Onion, Inc. - Denial of waiver re filing of audited financial statements pursuant to § 36-508(b) since it appears company is no longer a start-up enterprise.  Waiver was intended to cover start-up enterprises where business opportunity sellers necessarily have not had certified audits prepared in the past and does not sanction the practice of preparing unaudited financial statements.

BOND REQUIREMENTS

8/9/1984
§ 36-504(6)(C) does not distinguish between oral or written guarantees of income in connection with the bond requirements of § 36-507.

CONSENT TO SERVICE OF PROCESS

6/21/1983
Sunsets Unlimited Travel Club, Inc. - A business opportunity exempt from registration would still be required to file an irrevocable consent to service of process naming the Banking Commissioner as agent for service of process.

DOES NOT CONSTITUTE “BUSINESS OPPORTUNITY”

1/15/2002
Old Fashioned Gas Pump Gumball Machines – The sale of gumball machines in which the seller does not make any of the representations required by § 36b-61(6)(A) to (D) would not constitute a “business opportunity”.

7/11/1996
First Global License Exchange, Inc. – The sale of services to manufacturers which enables manufacturers to participate in a worldwide licensing or advertising system through a clearing house via the Internet for the transfer of the rights to manufacture a product would not enable a purchaser-investor to start a business, and would not constitute a “business opportunity”.

12/29/1995
Karate Studio – Sublicensing of a trademark or tradename without mailing any of the representations contained in § 36b-61(b) does not constitute a “business opportunity”.

10/12/1994
Karate Studio – An opportunity to purchase a karate school after the school has been in operation for a period of 8 to 12 months, where the seller will not provide the purchaser with products, equipment, supplies or services that will enable the purchaser to start a business would not constitute a “business opportunity”.

9/2/1994
SUNBEAM Bread Distributors – The purchaser of distribution rights for SUNBEAM products who in turn will be offer exclusive distribution rights in designated sales areas to drivers currently delivering SUNBEAM products to retail stores, does not constitute the offer or sale of a business opportunity because distributors are authorized to use a federally registered trademark(s) in connection with their routes.

6/8/1994
Life Systems Associates, Inc. – A seller of vending machines does not need to register if the seller will not (1) provide or assist in providing locations, (2) not purchase any products from the purchaser of equipment from the seller, (3) guarantee, conditionally or unconditionally, that the purchaser will derive income, (4) give any refund or repurchase any equipment from a purchaser if such purchaser is unsatisfied with the results of the use of the equipment, and (5) provide any type of sales or marketing program.

11/5/1991 #3
Burton Products, Inc. – Providing dealers with literature describing a product, which literature contains no representations that it is being provided other than for the dealers’ use or that it is supplied as a means of advising the dealer on how to sell the products, would not constitute a “business opportunity”.

8/12/1991
Bjarne, Inc. – The marketing of an opportunity to start a business through advertising text which does not involve other marketing materials or offering circulars would not involve a “business opportunity” where no other elements of § 36-504(6) are present.

7/10/1991
Fleet Call, Inc. – Offering an independent sales representative arrangement to persons who are already operating a business selling mobile telephone services and equipment would not involve a “business opportunity” since the offer would not enable the purchaser to start a business.

DOES NOT CONSTITUTE “BUSINESS OPPORTUNITY” (Continued)

4/25/1986
Riahom, Ltd. - The marketing and sale of topical scalp treatment kits to owners of hair salons, barber shops and hair replacement centers where the purchaser is designated as an “independent dealer”, and where the seller indicates potential profits and offers free advertising and promotional materials would not involve the offer or sale of a “business opportunity” because the sale of the products would not be for the purpose of enabling purchasers to start a business.

1/21/1986
Marketing Consultants of America Corporation - License agreement which does not indicate representations specified in § 36a-504(6) would not involve the sale of business opportunity.

11/6/1985
TGIF, Inc. - The conversion of a business arrangement to a franchise agreement where there are currently 5 consultants in Connecticut who advertise and solicit business to place job applicants in positions who in return receive a percentage of a fee paid by the employer to TGIF, and where TGIF will not provide a sale or marketing program to franchisees, would not be a “business opportunity” and not require registration.

6/11/1985
Micro Tech Industries, Inc. - The offering of various equipment to purchaser-investors with the expectation that the purchaser-investors will be starting a business, but without any of the representations contained in §§ 36-504(6)(A) through 36-504(6)(D) would not constitute a “business opportunity”.

5/13/1985
Days Video Cassette Factory, Inc. -


Poor Boy’s Free Game, Inc. - The offering of various equipment and films to purchaser-investors with the expectation that the purchaser-investors will be starting a business, but without any of the representations contained in §§ 36-504(6)(A) through 36-504(6)(D) would not constitute a “business opportunity”.

5/7/1985
Stamford Taxi, Inc. - A taxi cab lease agreement that does not indicate that the lessor will be making any of the representations set forth in § 36-504(6) would not involve the sale of a “business opportunity”.

11/15/1984
GASCARD Club, Inc. - A system to automatically dispense motor fuel operated by licensees who operate existing service stations or dispense fuel at airports or marinas for which licensees will receive training, promotional or merchandising methods, special equipment and supplies, but which items do not enable licensees to start a business, would not be defined as a “business opportunity”.

6/14/1984
Custom Creamery Systems, Inc. - A franchise program through which a company sells franchises, owns and operates franchises itself and enters into joint venture agreements through which it forms subsidiary corporations and sells stock to one or more venturers would not constitute a “business opportunity”.

DOES NOT CONSTITUTE “BUSINESS OPPORTUNITY” (Continued)

4/18/1984
Pacific Chemical Products Company - An arrangement where:  an affiliate pays $6,500 for inventory which the affiliate agrees to deliver to Pacific customers; the affiliate will receive 18% of gross sales; Pacific guarantees to open a specified number of new accounts on a specified schedule; the affiliate may terminate the contract after 2 years and Pacific will purchase the products at 100% of the retail price, does not constitute a “business opportunity”.  Pacific does not assist affiliates in finding locations or locations for vending machines, racks or similar devices; will not purchase any products to be produced by the affiliates; does not guaranty income.  Pacific does not indicate it will refund any portion of the purchase price or repurchase products if an affiliate is dissatisfied with the arrangement; the repurchase arrangement in only available upon the normal expiration date of the agreement and is not triggered by dissatisfaction.

3/19/1984
Electronic Systems International - A manufacturer of electronic controls which seeks to do business with retail dealers and wholesale distributors nationwide who are already in business; places no restrictions on the area or region served by the dealers and distributors; requires no application qualifications, registration or other fees; offers an elective sales and installation training program free of charge with no guarantees of income in excess of the price paid for the products; and offers no cooperative advertising plan would not fall within the definition of “business opportunity”.

12/6/1983
MetroCard Inc. - Services provided by a seller to its merchant members which do not enable such persons to start a business would not involve a “business opportunity”.  

8/3/1983
Moisture-Matic, Inc. - A transaction that involves a seller granting a representative a nonexclusive right to sell, market, advertise and ship a process and product, and to enter into contracts with others to purchase the process and product at an agreed to price, and obligates the representative to market the product and process at his own expense would not involve the sale of a business opportunity.  However, an arrangement between the representative and subdistributors may involve a business opportunity.

2/1/1983
Transart Industries, Inc. - The sale of product sample kits to sales representatives for $49.95, which represents the actual cost of producing and shipping the kits and does not include commissions, rebates, fees or overrides, would exclude the seller from the definition of “business opportunity”.

5/24/1982
The sale of products for the purpose of enabling purchasers of such products to start a business without the representations concerning the provision of vending machines, racks, display cases or similar devices, the repurchase of products by the seller, a guarantee of income, a refund of the business purchase price, or the provisions of a sales or marketing program would not require registration

5/5/1982
Midi-Mart, Incorporated - The acquisition of an additional location by an existing franchisee which would not be for the purpose of enabling the start of a business would appear to fall outside the CBOIA.

DOES NOT CONSTITUTE “BUSINESS OPPORTUNITY” (Continued)

2/8/1982
Sasco Cosmetics, Inc. - Sales of products to distributors with none of the representations required by § 36-504(6) would not constitute a business opportunity.

9/21/1981
Balloon-Age, Inc. - An agreement for the use of names, symbols and trademarks does not constitute the sale of a business opportunity when the purchaser operated a retail business prior to establishing a relationship with the seller.

EXCLUSION FROM “BUSINESS OPPORTUNITY”

11/5/1991 #1
Nikken, Inc. - Sales of Nikken products along with a “Marketing Program-Policies, Procedures and Forms” manual which would constitute a marketing program would be the sale of a “business opportunity”.  Such sales would be exempt from registration because initial payment does not exceed $200.

6/11/1990
Fancy Bagels, Inc. - An indication that a seller of a business opportunity does not intend to offer any further franchises in the future would exclude a one-time only sale from the definition of a “business opportunity”.

10/18/1989
Fancy Bagels, Inc. - A one-time sale of an on-going business which is structured as the sale of a franchise and the seller has not ruled out the possibility of future sales would not be excluded from registration.

9/13/1989
Resume Righter, Inc. - The offer for sale of computer equipment, software and a client file for the purpose of enabling a purchaser to engage in the business of writing and printing resumes, which sale represents the one time only sale of the assets of a recently dissolved corporation which engaged in such activities, would be excluded from registration because it is the sale of an ongoing business where the owner of that business sells and intends to sell only that one business opportunity.

EXEMPTION FROM REGISTRATION

11/5/1991 #1
Nikken, Inc. - Sales of Nikken products along with a “Marketing Program-Policies, Procedures and Forms” manual which would constitute a marketing program would be the sale of a “business opportunity”.  Such sales would be exempt from registration because initial payment does not exceed $200.

9/21/1990
Sheryl’s Strollers - A “business opportunity” would be exempt from registration where the initial payment to the seller will not exceed $200 and any periodic payments will be based solely upon a percentage of gross revenue or net revenue, and no guarantee is made, conditionally or unconditionally, that purchaser-investors will derive income.

EXEMPTION FROM REGISTRATION (Continued)

6/20/1990
Perfect Scents, Inc. - The purchase of a business opportunity that requires an initial payment of less than $200 and makes no guarantee, conditionally or unconditionally, that the purchaser will derive income from distribution would be exempt from registration.

4/27/1987
S.M.R. Enterprises, Inc. - The franchisor of Fantastic Sam’s hair care centers in Connecticut which intends to offer sub-franchise rights for a new franchise to the existing centers in Connecticut only, with no other sub-franchises to be sold within the next 12 months, would not be exempt from registration.

11/4/1985
American Operative Services, Inc. - The offer of products and services that otherwise would be considered a “business opportunity” would be exempt from registration in Connecticut where there are different types of sales representatives.  The opportunity to become a representative that obligates or requires the purchase of the company’s services and participation in a marketing plan is not available in Connecticut.

4/30/1985
The issuance of a registration certificate means that the filing requirements of §§ 36‑508(a) and 36-508(b) have been met; § 36-506(b) concerns information to be set forth in the disclosure document; § 36-508(c) re “satisfactory submission” of information does not involve a qualitative determination; and § 36-512 states that an effectively registered business opportunity does not constitute a finding by the Commissioner that any document filed is true, complete and not misleading.

2/4/1985
Secure America Corporation - Sale of a comprehensive identification and registration

10/4/1985
program called “Child File” as well as a marketing program constitutes the sale of a “business opportunity”.  To the extent that distributors would not be obligated to pay in excess of $200, the exemption contained in § 36-508(e)(1)(A) applies.

11/13/1984
USA Direct Marketing Systems, Inc. - The DOB may consider issuing an exemption from registration of the sale of one business opportunity in Connecticut which sale is made to a salesman of the seller if the purchaser-investor provides an affidavit indicating that he is intimately aware of the seller, its marketing scheme and the business opportunity itself, and has sufficient disclosures to apprise him of information necessary to make an informed investment decision before investing.

6/19/1984
The Dynasty System Corporation - The offer of services to purchaser-investors in the form of access to marketing programs and assistance in building a down-line organization, and the screening and endorsement of products for sale, constitutes the offer of a “business opportunity”.  The exemption contained in § 36-508(e)(1)(A) appears to apply to The Dynasty I Program, because such program does not require an initial payment in excess of $200.

11/10/1983
Yurika Foods Corporation - A business opportunity exempt from registration would still remain subject to the antifraud provisions of § 36-510(6).

EXEMPTION FROM REGISTRATION (Continued)

9/14/1983
Fragrant Products, Inc. - A corporation which assigns a distributor number to customers purchasing one dozen pair of pantyhose and which forwards 100 copies of a brochure for the customer to distribute, with no obligation to do so, to other potential customers, and where the corporation pays those customers 50¢ per dozen for each dozen pantyhose sold from a brochure containing the customer’s distributor number would be exempt from registration since customers would be obligated to pay an amount less than $20.

8/30/1983
Consumersource, Inc. - A business opportunity that obligates consumers to pay $75 and distributors to pay $25 would be exempt from registration as long as no guarantee is made that income will be derived.

7/28/1983
Yurika Foods Corporation - Business opportunity is exempt from registration since purchaser-investors will only be obligated to pay $49 for a sales kit and computer processing fee.

7/14/1983
Yurika Foods Corporation - Business opportunity for the sale of food products to distributors to sell such products to consumers for which the distributor pays a $49 fee for a sales kit and an annual computer accounting is exempt from registration.

6/21/1983
Sunsets Unlimited Travel Club, Inc. - A business opportunity would be exempt from registration pursuant to § 36-508(e) where the only required purchase by a sales consultant is the purchase of a training manual for $39.50, a payment not exceeding $200.

FEDERALLY REGISTERED TRADEMARK OR SERVICE MARK

9/2/1994
SUNBEAM Bread Distributors - The purchaser of distribution rights for SUNBEAM products who in turn will be offer exclusive distribution rights in designated sales areas to drivers currently delivering SUNBEAM products to retail stores, does not constitute the offer or sale of a business opportunity because distributors are authorized to use a federally registered trademark(s) in connection with their routes.

7/27/1994
Caravan Beads, Inc. - A business opportunity involving the use of a sales or marketing program to purchaser-investors would be excluded from the definition of “business opportunity” when sales are made in connection with an effectively registered federal trademark.

11/15/1990
Bagel Franchise Systems, Inc. - The use of a sublicensed federally registered service mark would exclude “offering” from the definition of a “business opportunity”.

7/17/1990
Basement De-Watering Systems, Inc. - The existence of a patent, without the right to use an effectively registered trademark, does not exclude a seller of a “business opportunity” from registration.

FEDERALLY REGISTERED TRADEMARK OR SERVICE MARK (Continued)

10/17/1989
Wedding Information Network, Inc. - Obtaining, through an assignment, an effectively registered federal trademark that will be used in connection with the offer and sale of business opportunities would exclude the offering as a business opportunity.

6/18/1987
Restaurant Developments, Inc. - The offer for sale of certain rights relating to the operation of Bonanza restaurants made in conjunction with the licensing of a mark which is registered with the United States Patent and Trademark Office would be excluded from the definition of “business opportunity”.

12/23/1986
Mach International, Inc. – A franchisor with a pending trademark registration may not avail itself of the exclusion contained in § 36-504(6).

11/5/1986
Corporate Chiropractic Services, Inc. – To be excluded from the definition of business opportunity, an offeror must wait until a federally registered trademark becomes effective.

5/8/1986
GT Amateur Bowling Tournament, Inc. – A company with a pending trademark registration with the U.S. Patent and Trademark Office would not be able to avail itself of the exclusion from the definition of “business opportunity” in § 36-504(6).

4/24/1986
Wee Win Toys and Accessories, Inc. - Distributors who can use a federally registered trademark of its principal company would be excluded from the definition of “business opportunity”.

3/7/1986
Conklin Company, Inc. - A company with a federally registered name and logotype would be excluded from the definition of “business opportunity”.

2/20/1986
Qual Krom Franchising, Inc. - A company with a federally registered service mark would be excluded from the definition of “business opportunity”.

1/28/1986
Qual Krom Franchising, Inc. - A franchising company which sells franchises for the operation of a business plant specializing in the restoration of chrome on antique and classic automobiles, chrome plating on marine and street rod parts, precious metal restorations, industrial plating and rechroming, which enables the franchisee to start a business, and for which the franchisee receives technical and marketing training and instruction would constitute a “business opportunity” and would not be excluded since trademarks and service marks have not been effectively registered.

7/1/1985
Hometrend, Inc. - The sale of franchises to operate real estate brokerage offices, which includes providing a sales program and marketing program but permits franchisees to utilize the seller’s registered trademark, would be excluded from the definition of “business opportunity”.

FEDERALLY REGISTERED TRADEMARK OR SERVICE MARK (Continued)

3/4/1985
Tri-Steel Structures - An offer to sell to distributors metal buildings and component parts for residential, agricultural and commercial use, in addition to which the distributor receives training and assistance in the promotion, sale and erection of the products, as well as the utilization of the company’s federally registered trademark and logo would be excluded from the definition of “business opportunity”.

2/6/1985
UNIGLOBE Travel (Tri-State), Inc. - The sale of travel agency franchises would be excluded from the Act where franchisees receive training materials regarding the selling, promotion and merchandising methods of the seller’s system, but operate under a tradename and federally registered mark.

1/25/1985
American Professional Marketing, Inc. - It is assumed that a registered trademark affords certain business arrangements an inherent degree of reliability; a pending trademark has not received and is not assured of ever receiving an effectively registered trademark and would not exclude a business opportunity from registration.

7/9/1984
Pop-Ins, Inc. - A holder of registered service marks would be excluded from the definition of “business opportunity” when such holder offers franchises in conjunction with the registered service marks.

2/29/1984 #1
Scholz Master Builders, Inc. - A holder of registered service marks would be excluded from the definition of “business opportunity” where franchises sold are offered in conjunction with the licensing of the registered service marks.

2/29/1984 #1
Investment Mortgage International, Inc. - A holder of registered service marks would be excluded from the definition of “business opportunity” where franchises sold are offered in conjunction with the licensing of the registered service marks.

1/16/1984
Annie’s Book Stop, Inc. - The exclusion from the definition of “business opportunity” and registration re use of a service mark is not applicable until the service mark is registered.

10/27/1983
Byers, Inc. - A holder of a federally registered trademark, assuming the provisions of § 36-517a would not preclude the Dept. from exercising jurisdiction over this specific arrangement, would be excluded from the CBOIA.

9/7/1983
Feminine Figures, Inc. - The mere filing of an application for trademark registration, which does not indicate an effective registration under federal law, does not exclude a company’s activities from the definition of “business opportunity”.

8/22/1983
Spectra Professional Search - A business opportunity would be excluded from the CBOIA upon the effective registration of a service mark.

FEDERALLY REGISTERED TRADEMARK OR SERVICE MARK (Continued)

7/22/1983
Wedgcor, Inc. - Activities excluded from the definition of “business opportunity” since the marketing program to be offered would be made in conjunction with a federally registered trademark.

6/7/1983
“Franchise Profits” – Proof of a federally registered trademark would exclude a business opportunity from registration.

5/3/1983 #2
Honore Franchise Systems, Inc. - The mere filing of an application for trademark registration, which does not indicate an effective registration under federal law, does not exclude a company’s activities from the definition of “business opportunity”.

2/7/1983
Shaford Companies, Inc. - A franchisor with a registered trademark would be excluded from the definition of “business opportunity”.

1/28/1983
Milex of America, Inc. - A franchisor with a registered service mark would be excluded from the definition of “business opportunity”.

1/24/1983
Jiffy Lube International, Inc. - A franchisor with a registered service mark would be excluded from the definition of “business opportunity”.

12/30/1982
A franchisor with a federally registered trademark would not have to register its opportunity.

11/16/1982
Lee Myles Associates Corp. - A franchisor of automotive transmission repair franchises, who provides a sales or marketing program to its franchisees, would be excluded from the definition of “business opportunity” when it licenses its franchisees to operate under its registered service marks and trademark.

10/21/1982
Physician’s Weight Loss Centers of America, Inc. - A logotype registered as a service mark excludes the activities of a corporation from the definition of a “business opportunity”.

10/12/1982
B-Dry System, Inc. - Registration is not required where a company operates under service marks which are registered with the U.S. Patent Office.

3/29/1982
Steamatic, Inc. - Certificates from the U.S. Patent Office indicating trademark and service marks are federally registered excludes business opportunity sales from the CBOIA.

1/5/1982
Jean Paul Belanger, et al. v. Bic Pen Corp. - The holder of a trademark would not be in violation of § 36-510(3) where its wholly-owned subsidiary uses its trademark in advertisements for the sale of the subsidiary’s business opportunities.

JURISDICTION

10/25/1984
Starfire Satellite Systems - A seller of a business opportunity may not avoid the provisions of Connecticut law by stipulating in its purchase agreement that the agreement will be construed under the laws of a state other than Connecticut.

6/14/1984
Custom Creamery Systems, Inc. - The DOB would not have jurisdiction over the offer and sale of a business opportunity that does not originate in Connecticut nor is directed to any person in Connecticut although the business opportunity would operate in Connecticut.

7/13/1982
A franchisor who is in the business of licensing and selling package and products franchises, who will negotiate for the sale and licensing of a franchise business to be located in Connecticut, where the franchisor nor the prospective franchisee is a Connecticut resident, would not fall within the purview of § 6 of P.A. 82-52.

1/12/1982
Sale of Franchise Opportunity - Neither business address nor residency is determinative with respect to whether Connecticut will exercise jurisdiction under the CBOIA; established contacts would determine Connecticut’s jurisdiction where franchise agreement is executed in another state.

MISCELLANEOUS

11/5/1986
Corporate Chiropractic Services, Inc. – To be excluded from the definition of business opportunity, an offeror must wait until a federally registered trademark becomes effective.

5/8/1986
GT Amateur Bowling Tournament, Inc. – A company with a pending trademark registration with the U.S. Patent and Trademark Office would not be able to avail itself of the exclusion from the definition of “business opportunity” in § 36-504(6).

3/19/1986
Montgomery Ward & Co., Incorporated – Insufficient information to determine whether franchise agreements entered into with Connecticut residents constitute business opportunities.

12/14/1983
Picnics to Go - CBOIA applies to businesses who (1) sell products, equipment supplies or services to others for the purpose of enabling them to start a business and (2) make certain representations as set forth in § 36-504(6).

ORDERS

7/15/1985
Thurston Motor Lines, Inc. - Order pursuant to § 36-508(e)(3) that registration of the business opportunity is not necessary to protect the public interest or for the protection of purchaser-investors based on the facts that Allan B. DeCello, Steven W. Knight, and Janes D’Allessio:  are the only shareholders and officers of the franchisee; have had extensive experience in the interstate trucking business; in previous employment, have performed functions similar to those performed by the franchisee in becoming a bona fide franchisee and own their own business, own rights to a specified territory and be responsible for the financial obligations and management of the business; and have attained sufficient knowledge necessary to make an informed decision to become a licensee.

12/10/1984
USA Direct Marketing Systems, Inc. - Order pursuant to § 36-508(e)(3) that registration of the business opportunity is not necessary or appropriate in the public interest or for the protection of purchaser-investors for the offer of such business opportunity to James R. Hackert based on the facts that Mr. Hackert:  is the sole Connecticut purchaser-investor; has been employed as an account executive for the seller or its affiliate; has performed functions identical to those performed by a licensee, would own his own business, own rights to a specified territory, and be responsible for financial obligations and management of the business; and has been privy to the disclosures and other information relating to the marketing scheme of the seller, financial implications of becoming a licensee, and has attained sufficient knowledge necessary to make an informed decision to become a licensee.

8/31/1983
Moisture-Matic, Inc. - Order pursuant to § 36-508(e)(2) that registration of the business opportunity is not necessary to protect the public interest or for the protection of purchaser-investors based on the facts that:  the transaction with Aquanetics, Inc. is an isolated offering of a “business opportunity”; the seller does not intend to offer “business opportunities” to any other persons; and the right to sell and distribute the product is limited to Rhode Island with an option to expand to portions of Massachusetts.

POSSIBLE BUSINESS OPPORTUNITY

12/15/1989
Baytree Investors, Inc. - A merchant banking firm which acquires businesses for its own account and which operates them through autonomous managements may constitute a “business opportunity”.

9/11/1989
Wholesale Network Group - A marketing plan to sell long distance and other telecommunications services may be subject to CBOIA.

10/6/1988
Legkeepers, Inc. - The sale of “no run” panty hose on a multi-level basis may constitute a “business opportunity”.

6/3/1987
American Jewelry Guild, Inc. - A multi-level marketing company which offers a travel club and car incentive program could be offering a “business opportunity”.

POSSIBLE BUSINESS OPPORTUNITY (Continued)

4/2/1985
New England Pickwick’s - The sale of Victorian ovens and related equipment sold with the understanding that purchasers will be running a business may be a “business opportunity”.

12/20/1984
A company may be offering a “business opportunity” when it offers to sell distributors materials to be used in creating crafts and artistic products for the purpose of enabling the distributors to start a business for which the distributors will receive training in creating products and teaching the creation methods to others.

11/28/1984 #2
A corporation which manufactures and sells materials used in creating crafts or artistic products marketed by distributors through distributor-conducted teaching sessions designed to provide instruction on creating products from the materials, and for which distributors receive training, may be selling a “business opportunity”.

5/1/1984
The sale of ice cream franchises which includes providing franchisees with business expertise in site selection, marketing, sales production and general business help may involve a “business opportunity”.

4/5/1984
Multi-level Direct Marketing Program - Program may involve the sale of a “business opportunity”.  In addition, the CBOIA is an offshoot of the securities laws in that the transactions it covers may simultaneously involve the sale of a “security” as defined in § 36-471(m).

3/20/1984
Acro-Extrusion Corporation - A company seeking investors to fabricate its line of vinyl replacement windows for which the company is willing to help investors develop profiles on dealers and customers, provide basic training, set-up and “indoctrination” for new fabricators may involve a “business opportunity”.

10/28/1983
Golf International, Inc. - Distributor-dealer arrangement may involve the sale of a “business opportunity”.

9/1/1983
The Class Card - The CBOIA may apply to the solicitation of distributors for a class registration service designed to keep school rosters current following graduation.

5/31/1983
Universal Wholesalers’ Exchange - Business which qualifies and establishes independent wholesaler/distributors to purchase products requiring a minimum investment of $15,000 to $50,000; offers continuous marketing and merchandising advice to member-wholesalers; provides counter displays, showcase programs and floor unit programs; and has no franchise fee but the agreement refers to a specific purchase order for merchandise may constitute a business opportunity.

POSSIBLE BUSINESS OPPORTUNITY (Continued)

5/18/1983
New Form Clinic, Inc. - A business opportunity may exist in a contract where a corporation:  receives a stock interest in a purchaser-investor formed to offer muscle toning, hair analysis and diet and exercise services; requires the purchaser-investor to invest at least $12,000 in addition to buying 2 muscle stimulator units for which corporation provides training; allows the purchaser-investor to use the tradename of the corporation in advertisements and promotions; provides an experienced employee to educate and/or train the purchaser-investor re business skills; and assists the purchaser-investor in developing a marketing and advertising or promotional program to develop the business; receives a monthly consultation fee and a quarterly percentage of gross sales over a 3-year period; disclaims any success of the business or profits or income; and the purchaser-investor is not consider a joint adventurer, partner or agent.

10/8/1982
The definition of “business opportunity” may cover certain multi-level marketing programs.

9/29/1982 #2
The definition of “business opportunity” may cover certain multi-level marketing programs.

9/29/1982 #1
Consign-A-Car of America, Inc. - A franchise system for the consignment of motor vehicles by individuals to dealers may fall within the CBOIA.

POST-SALE REGISTRATION

2/4/1985
Secure America Corporation - Sale of a comprehensive identification and registration

10/4/1985
program called “Child File” as well as a marketing program constitutes the sale of a “business opportunity”.  To the extent that distributors would not be obligated to pay in excess of $200, the exemption contained in § 36-508(e)(1)(A) applies.

10/20/1982
Cash Discount Card of America, Inc. - Requirements for post-sale registration.

PURCHASER-INVESTOR REMEDIES

4/7/1986
Closets Plus International, Inc. - If a franchise agreement fails to specify any delivery date for performance by the seller, which would be the starting date for purposes of the 45-day delivery period contained within § 36a-517(a), the purchaser-investor has the right to void the contract within one year of the contract date.

REGISTRATION REQUIRED—Agrees to Purchase/Repurchase Products or Refund Purchase Price

10/18/1982
Lea Haller Cosmetics Co. - A representation by a seller to repurchase products from its distributors if the distributorship is terminated for any reason, including dissatisfaction, fulfills the requirements of 36-504(6)(C).

8/13/1982
Lea Haller Cosmetics Co. - Registration would be required to establish multi-level independent distributorships where offers are made to sell products and services to potential distributors which enable the distributors to start their own business, and where the seller will repurchase products from its distributors if the distributorship is terminated for any reason.

7/19/1982
Teltex, Inc.; Amylite - The sale of products to distributors to enable the distributors to start a business, and where the seller offers the refund of the purchase price, would fall within the CBOIA and registration is required.

REGISTRATION REQUIRED—Assist in Finding Locations

6/11/1987
E.B.A.S., Inc. - The offer for sale of coin-operated amusement and vending machines to purchaser-investors for the purpose of enabling them to start a business for which they will receive assistance in finding locations for the use and operation of the machines would constitute a “business opportunity” and requires registration.

8/10/1982
Krown Marketing Associates, Inc. d/b/a National Hardware Wholesalers - Registration is required where company establishes a wholesaler network to distribute product lines to retail outlets.  Company sells requirements of products to enable wholesalers to start a business and assists by furnishing names of “locators” who will assist in finding retail outlets for a fee.

REGISTRATION REQUIRED—Enables Purchaser-Investor to Start a Business

7/17/1990
Basement De-Watering Systems, Inc. - The addition of a new product or service to an existing business does not exempt a “business opportunity” from registration where there is no representation that the seller limits its offers to purchaser-investors expanding their operations in the same business.

REGISTRATION REQUIRED—Exemption Unavailable

8/21/1985
American Operative Services, Inc. - The offer of products and services through independent sales representatives which includes motivational courses, international air travel, hotel and motel accommodations, car rentals, accounting services, and food and health products would be considered a “business opportunity” and registration would not be exempt where annual costs exceed $200.

11/28/1984 #1
American Professional Marketing, Inc. - A company would fall within the definition of “seller” if it distributes and sells its products through a marketing structure of product representatives, managers, supervisors and directors.

11/14/1984
National Business Communications Corporation - (1) The sale of products, equipment, supplies or services that enables franchisees to start a business and for which service and trade marks are not federally registered would not be excluded from registration.


(2) An express agreement to waive a $10,000 franchise fee that will not be passed along through the imposition of other costs would not be counted in assessing the applicability of § 36-508(e).  However, a minimum royalty which exceeds $200 in the first year of operation would not exempt the sale from registration.

9/12/1984
USA Direct Marketing Systems, Inc. - The sale of licenses to operate a business that solicits, produces and mails merchant coupons to residents located in merchant trade areas using the seller’s names and marks and for which the licensees receive training, sales methods, operations manuals, and the right to purchase services from the seller appears to enable the licensees to start a business for a fee and would involve a “business opportunity”; no exclusion from registration since the seller’s marks are not federally registered.

8/31/1983
Moisture-Matic, Inc. - A business opportunity would not be exempt from registration where a distributor has an obligation to provide general training in the procedures and methods necessary to recruit other contractors to use and install a product which may constitute a marketing program, and where the exclusive right to use a trademark is not granted.

7/15/1983
Herbalife Corporation - Registration is required where distributors appear obligated to pay more than $200 to fulfill contractual obligations to operate a business

REGISTRATION REQUIRED—Guarantee of Income

3/1/1994
International Factoring Institute - The sale of products and services in the form of educational materials, complete training, and on-going support which will enable purchasers to operate as a broker or factor, as well as a written guarantee to repay the cost of the program should the purchaser fail to earn at least the purchase price during the first 18 months constitutes the sale of a “business opportunity”.

7/30/1990
Integrated Real Estate Technologies, Inc. - An agreement to refund a training-consultation fee to a purchaser-investor who does not realize profits from the purchase of a business opportunity would be an unconditional guarantee and registration of the “business opportunity” would be required.

4/11/1990
PVC Marketing Systems - Registration of a “business opportunity” is required when a seller of a “business opportunity” conditionally guarantees that the purchaser will derive income and the seller trains the purchasers on how to attract clients.

11/21/1989
Amerilok Corporation - The sale of products and supplies which enables purchasers to start a business manufacturing wicker-like furniture, as well as a right to use certain patents in relation to the manufacture of such products, would not be exempt from registration because the patents are not licensed in conjunction with the sale of a marketing plan.

8/9/1984
§ 36-504(6)(C) does not distinguish between oral or written guarantees of income in connection with the bond requirements of § 36-507.

REGISTRATION REQUIRED—Sale or Offer for Sale

2/26/1986
Choice Restaurants, Inc. - Solicitation of limited purchasers for a franchise constitutes the offer of an interest in a business opportunity.  The partner’s obligation to remit ongoing royalty and advertising payments would constitute part of the “value” for the sale.

10/25/1982 #1
P & R Enterprises, Inc. - Particular scenario re the consignment of goods to wholesalers, which involves a security deposit payable by the wholesalers to the seller would constitute a fee or sum of money in excess of $100, and falls within the definition of a “business opportunity” pursuant to 36-504(6)(D).

REGISTRATION REQUIRED—Sales Program or Marketing Program

2/21/1996
Healthcare Professional Placement, Inc. - Sale of a database comprised of persons who are eligible for placement in various healthcare industries as well as technical assistance in the use of such software which would constitute a sales program or marketing program would be the sale of a “business opportunity”.

3/22/1995
Autocomm Plus - Sale of services in the form of marketing, sales and advertising training to subagents, as well as the possible sale of equipment, to enable them to start a business constitutes a “business opportunity”.  A seller may be able to avail itself of the exemption provided in § 36b-65(c)(1)(A).

3/14/1995
The Small Business Advisory Council Compliance & Development Corp. - The offer for sale of products and services in the form of brochures, advertising slides, commercial press releases, contracts and training materials which will enable a purchaser-investor to start a business, as well as providing promotional materials which would constitute a “sales program” or “marketing program” would be an offer of a “business opportunity” requiring registration.

10/6/1994
Advanced Custom Computer Solutions, Inc. - The sale of products in the form of software and services in the form of training and marketing assistance which will enable purchasers to begin a business as a licensed billing center of the seller, as well as offering purchasers a “sales program” or “marketing program” by providing them with (1) software and marketing training, (2) a marketing manual, (3) a small business guide, (4) one year free telephone technical support, and (5) leads, constitutes a “business opportunity” requiring registration.

8/17/1994
Privilege Players Group, Inc. - The sale of products and services which will enable purchasers to operate as representatives of the seller, and for which purchasers will be provided with a “sales program” or “marketing program” in connection with the sale of products and services to its authorized representatives, would be considered a “business opportunity” requiring registration.

3/1/1994
International Factoring Institute - The sale of products and services in the form of educational materials, complete training, and on-going support which will enable purchasers to operate as a broker or factor, as well as a written guarantee to repay the cost of the program should the purchaser fail to earn at least the purchase price during the first 18 months constitutes the sale of a “business opportunity”.

7/28/1993
BOSS International Ltd. - The offer and sale of equipment and services in the form of computer hardware and software to purchasers which would enable them to operate a payroll service bureau, for which the seller will provide a “sales program” or “marketing program” by (1) invoicing, prospecting and customer management software for purposes of management and expansion; (2) 2 days of initial computer training; (3) continued technical support for computer hardware and software; and (4) updates and enhancements for software products, would be considered a “business opportunity”.

REGISTRATION REQUIRED—Sales Program or Marketing Program (Continued)

1/17/1992
Tailor, Needle & Thread, Ltd. - The sale of an opportunity to operate a store specializing in alternations and tailoring along with a marketing program constitutes a “business opportunity”.  Any sale of such business opportunity prior to the issuance of an effective registration certificate for its trademark would require registration of such business opportunity.

11/5/1991 #2
IMAGES International - An offer to sell products and services to prospective distributors to enable them to start a business, as well as a sales program in the form of preparing the providing sales literature or other sales aids, constitutes the offer of a “business opportunity”.

11/5/1991 #1
Nikken, Inc. - Sales of Nikken products along with a “Marketing Program-Policies, Procedures and Forms” manual which would constitute a marketing program would be the sale of a “business opportunity”.  Such sales would be exempt from registration because initial payment does not exceed $200.

8/15/1990
Doughnut Inn - Advice, which includes individual as well as uniform advice, given by the seller of a “business opportunity” to purchaser-investors with respect to merchandising, marketing and adverting would constitute a “sales program” or “marketing program”, thereby requiring registration of the “business opportunity”.

7/31/1990
PVC Marketing Systems - Advertising materials prepared and provided by a seller would be defined as a “sales program” or “marketing program and registration of the “business opportunity” is required; the Dept. interprets these terms to mean advice or training pertaining to the sale of any products, equipment, supplies or services which advice or training is provided to the purchaser-investor by the seller or a person recommended by the seller and which includes, but is not limited to, preparing and providing (1) promotional literature, brochures, pamphlets or advertising materials; (2) training regarding the promotion, operation or management of the business opportunity, or (3) operational, managerial, technical or financial guidelines or assistance.

6/21/1990
Amerilok Corporation - A seller would still appear to be providing a marketing program by making available an independent company to provide such assistance to purchaser-investors, and registration would be required.

10/18/1989
Fancy Bagels, Inc. - A one-time sale of an on-going business which is structured as the sale of a franchise and the seller has not ruled out the possibility of future sales would not be excluded from registration.

12/6/1988
Comic Collectibles, Inc. - The offer for sale of T-shirts and other goods imprinted with comic strip characters for which the purchaser must buy a specified dollar amount of merchandise and lease specially designed kiosks and pushcarts, and for which the purchaser will receive an operator’s manual and training to assist him in product information, operating procedures, promotional techniques and methods, and merchandising and sales strategies, and which offer and sale allows the purchasers to start a business would constitute a “business opportunity” requiring registration.

REGISTRATION REQUIRED—Sales Program or Marketing Program (Continued)

2/24/1987
Vendx Marketing, Inc. - The sale of vending machines to purchasers which enables the purchasers to start a business in which the seller assists in finding locations for the use and operation of the vending machines, and includes an offer for assistance and selling techniques to help start up and promote the business which would be considered a “sales program or marketing program”, would constitute a “business opportunity” requiring registration.

9/3/1985
Conklin Company, Inc. - A company which manufactures, distributes and researches various products and self-improvement and motivational programs and offers such products and programs for sale through distributors and franchisees for which minimum purchases and fees must be paid by the distributors and franchisees, and for which optional training and marketing programs are available, would be considered a “business opportunity” requiring registration.

8/21/1985
American Operative Services, Inc. - The offer of products and services through independent sales representatives which includes motivational courses, international air travel, hotel and motel accommodations, car rentals, accounting services, and food and health products would be considered a “business opportunity” and registration would not be exempt where annual costs exceed $200.

2/4/1985
Secure America Corporation - Sale of a comprehensive identification and registration

10/4/1985
program called “Child File” as well as a marketing program constitutes the sale of a “business opportunity”.  To the extent that distributors would not be obligated to pay in excess of $200, the exemption contained in § 36-508(e)(1)(A) applies.

1/21/1985
Ad-Venture 4000, Inc. - A business arrangement that offers for sale a service to train persons in a method or program of sales in which the persons learn to call local businesses to procure advertising to be used in a sales brochure which enables those persons to start a business, and which arrangement offers training and familiarization courses, and where such arrangement requires the payment of a $100 per month consulting fee to the seller would be deemed “business opportunity”.

11/28/1984 #1
American Professional Marketing, Inc. - (1) A company would fall within the definition of “seller” if it distributes and sells its products through a marketing structure of product representatives, managers, supervisors and directors.


(2) Offers to purchaser-investors for access to marketing programs, assistance in building a downline organization and products for the purpose of enabling purchaser-investors to start and build their own business would involve the sale of a “business opportunity”.


(3) A “business opportunity” which requires the payment of $42 for a sales kit as well as a case of products in the price range of $180 to $408 per case exceeds the $200 initial payment threshold and would not be exempt from registration.

REGISTRATION REQUIRED—Sales Program or Marketing Program (Continued)

11/21/1984
Acro-Extrusion Corporation - “Sales program or marketing program” as used in § 36‑504(6)(D) is involved where the seller offers assistance for the purpose of helping the purchaser-investor to start and promote his or her business.

11/14/1984
National Business Communications Corporation - (1) The sale of products, equipment, supplies or services that enables franchisees to start a business and for which service and trade marks are not federally registered would not be excluded from registration.


(2) An express agreement to waive a $10,000 franchise fee that will not be passed along through the imposition of other costs would not be counted in assessing the applicability of § 36-508(e).  However, a minimum royalty which exceeds $200 in the first year of operation would not exempt the sale from registration.

9/12/1984
USA Direct Marketing Systems, Inc. - The sale of licenses to operate a business that solicits, produces and mails merchant coupons to residents located in merchant trade areas using the seller’s names and marks and for which the licensees receive training, sales methods, operations manuals, and the right to purchase services from the seller appears to enable the licensees to start a business for a fee and would involve a “business opportunity”; no exclusion from registration since the seller’s marks are not federally registered.

6/19/1984
The Dynasty System Corporation - The offer of services to purchaser-investors in the form of access to marketing programs and assistance in building a down-line organization, and the screening and endorsement of products for sale, constitutes the offer of a “business opportunity”.  The exemption contained in § 36-508(e)(1)(A) appears to apply to The Dynasty I Program, because such program does not require an initial payment in excess of $200.

5/24/1984
Acro-Extrusion Corporation - The sale of supplies to investors for $39,000 which allows the investors to use the supplies to fabricate vinyl replacement windows for which they must find buyers would be a business opportunity because the investors will be provided equipment, training and assistance in developing profiles on customers and would constitute a sales program or marketing program within the meaning of § 36-504(6).(D).

4/11/1984
Advanced Marketing, Inc. - The development of a multi-level distribution network for the marketing of bee pollen through direct mail in which distributors receive a profit on products sold as well as a commission on products purchased by sponsored distributors, and where there is an obligation to pay $432 per year for products would involve the sale of a “business opportunity.”

1/3/1984
Merry Maids, Inc. - A company which provides franchisees with cleaning supplies, equipment and training services, with the training program emphasizing the effective marketing and promotion of the business, indicates the sale of a business opportunity.

REGISTRATION REQUIRED—Sales Program or Marketing Program (Continued)

12/13/1983
The MFIC, Inc. - An agreement which obligates a company to sell L.E.D. electronic communications boards and inventory to purchasers for a total price of $19,500, $1,000 of which covers training, and includes a sales manual, affiliate manuals and forms would require registration.

12/7/1983
Taxwise, Inc. - The CBOIA does not distinguish between franchises and licenses.  A company which grants exclusive rights for $100,000 to a system of marketing and providing financial planning products and services specialized in minimizing income tax, producing income and generating long term capital appreciation which system involves the sale of services and the provision of a sales program or marketing program would require registration and may also involve investment adviser and investment adviser agent registration.

8/31/1983
Moisture-Matic, Inc. - A business opportunity would not be exempt from registration where a distributor has an obligation to provide general training in the procedures and methods necessary to recruit other contractors to use and install a product which may constitute a marketing program, and where the exclusive right to use a trademark is not granted.

7/27/1983
General Coatings and Chemicals, Inc. - A purchaser-investor obligated to pay a deposit in excess of $200 for training would require registration of the business opportunity.

7/15/1983
Herbalife Corporation - Registration is required where distributors appear obligated to pay more than $200 to fulfill contractual obligations to operate a business

6/29/1983
Spectra Professional Search - Providing an advertising program, training and marketing support, among other things, to franchisees would require registration.

4/7/1983
Crockett’s Green Lawn Service - Registration is required in connection with an agreement between a company and its territory managers which enables the managers to start a business; involves a $2,000 deposit for the sale of services, products, equipment and supplies; pays the managers a reasonable value for the services they perform for the company; provides a sales or marketing program; and enables the managers to derive income which exceeds the price paid for the business opportunity.

3/14/1983
Shoreline Modular Homes, Inc. - The sale of modular homes to dealers, which enables the dealers to start their own business with the purchase of a display home in excess of $100 in addition to sales training and literature re business operation would constitute a “business opportunity” and registration is required.

6/15/1982
Willex International, Inc. - A marketing plan for the establishment of distributorships for the sale of products in various states, which plan stresses potential profits which may be realized by distributors would involve the sale of a business opportunity which must be registered.

REGISTRATION REQUIRED—Sales Program or Marketing Program (Continued)

5/4/1982
A network of associated real estate brokers established to assist in the sale of time-share interests my be a business opportunity if (1) a guarantee of income is made by the seller, (2) a promise is made by the seller to refund any consideration paid, or (3) the provision of a sales or marketing program by the seller in return for an amount exceeding $100 is present, and (4) the real estate brokers involved had no prior experience in selling time-share interests.

3/25/1982
Suma, Incorporated - A sales arrangement which (1) obligates the purchaser to pay for the right to sell aircraft, (2) indicates the seller provides a sales or marketing program to its agents, and (3) appears the sale of aircraft would not be incidental to a preexisting business, would constitute a business opportunity.

12/9/1981
P.J. Pizzazz, Inc. - Appears company must register its business opportunity since it requires franchisee to pay a fee in excess of $100; it promises to provide a sales or marketing program; it has a mandatory 3-week training program; and its service mark is not yet registered with the U.S. Patent and Trademark Office.  Disclosures in addition to those required by § 36-506 need to be made.

9/3/1981
Pacesetter Fashions, Inc. - Business opportunity is more than a franchise or distributorship; a fee paid by customers to be provided with a buying source and other services reveals the existence of a business opportunity; representations concerning profit do not need to be express and may be implied from the facts and circumstances surrounding the transaction.

7/17/1981
American Safety Products, Inc. - Distributors required to pay a fee or sum of money for a product, and any profit from that purchase ostensibly would be used to pay overhead as sales and marketing expenses, the relationship between the seller and its distributors would seem to constitute a business opportunity.

UNIFORM FRANCHISE OFFERING CIRCULAR

3/21/1990
Bagel Franchise Systems, Inc. - Section 36-508(d) permits a registrant to submit to the Commissioner the uniform franchise offering circular described in that section, as well as to purchaser-investors, in lieu of the disclosure document required by Section 36-506.

8/9/1985
International Television Productions, Inc. - Uniform franchise offering circular is acceptable in lieu of the disclosure document.

7/1/1983
CBOIA is essentially a disclosure statute; a business opportunity must be registered prior to the sale or offer for sale of the business opportunity; and any person who advertises, sells, contracts, offers for sale or promotes any business opportunity in this state or from this state must register with the Commissioner.

10/25/1982 #2
Tender Sender, Inc. – § 36-508(d) permits a business opportunity seller to submit the Uniform Franchise Offering Circular in lieu of the disclosure document required by § 36‑506.

VALUE

11/5/1991 #2
IMAGES International - An offer to sell products and services to prospective distributors to enable them to start a business, as well as a sales program in the form of preparing the providing sales literature or other sales aids, constitutes the offer of a “business opportunity”.

2/26/1986
Choice Restaurants, Inc. - Solicitation of limited purchasers for a franchise constitutes the offer of an interest in a business opportunity.  The partner’s obligation to remit ongoing royalty and advertising payments would constitute part of the “value” for the sale.

9/20/1982
A business opportunity seller may require a prospective purchaser-investor to place a deposit in a bank account prior to providing the disclosure document if (1) the purchaser-investor alone has the right to unilaterally withdraw the funds and (2) the terms of the escrow agreement provide that the seller may not withdraw the funds at any time without the prior written consent of the purchaser-investor.

PUBLIC ACT INDEX TO BUSINESS OPPORTUNITY OPINIONS

82-52
3/21/1990; 7/13/1982

83-217
6/29/1983; 6/21/1983; 6/7/1983

REGULATION INDEX TO BUSINESS OPPORTUNITY OPINIONS

36-500-488a(d)
(See Also:  36-500-19(e); 36b-31-19a(d))
36-500-19(e)
4/5/1984  (See Also:  36-500-488a(d); 36b-31-19a(d))
36b-31-19a(d)
(See Also: 36-500-19a(e); 36-500-488a(d))

CONNECTICUT GENERAL STATUTES INDEX

TO BUSINESS OPPORTUNITY ADVISORY OPINIONS

1-1
7/30/1990; 6/20/1990; 4/11/1990; 11/21/1989

36-471(c)
6/14/1984  (See Also:  36-471(3) and 36b-3(5))
36-471(f)
12/7/1983  (See Also:  36-471(6) and 36b-3(10))
36-471(g)
12/7/1983  (See Also:  36-471(7) and 36b-3(11))
36-471(m)
4/5/1984  (See Also:  36-471(13) and 36b-3(17))
36-471(3)
(See Also:  36-471(c) and 36b-3(5))
36-471(6)
(See Also:  36-471(f) and 36b-3(10))
36-471(7)
(See Also:  36-471(g) and 36b-3(11))
36-471(13)
(See Also:  36-471(m) and 36b-3(17))
36-490
6/14/1984  (See Also:  36b-21)
36-504
11/5/1991 #3  (See Also:  36b-61)
36-504(4)
2/26/1986; 11/28/1984 #1  (See Also:  36b-61(4))
36-504(5)
5/3/1983 #1; 10/25/1982 #1  (See Also:  36b-61(5))
36-504(5)(B)
11/5/1991 #2; 11/5/1991 #1; 2/26/1986  (See Also:  36b-61(5))
36-504(6)
10/12/1994; 10/6/1994; 9/2/1994; 8/17/1994; 7/27/1994; 6/8/1994; 3/1/1994; 7/28/1993; 1/17/1992; 11/5/1991 #3; 11/5/1991 #2; 11/5/1991 #1; 8/21/1991; 7/10/1991; 8/15/1990; 7/31/1990; 7/30/1990; 6/21/1990; 6/20/1990; 6/11/1990; 4/11/1990; 12/15/1989; 11/21/1989; 10/18/1989; 12/13/1989; 12/6/1988; 10/6/1988; 6/11/1987; 6/3/1987; 2/24/1987; 12/23/1986; 5/8/1986; 4/25/1986; 4/24/1986; 3/19/1986; 3/7/1986; 2/26/1986; 2/20/1986; 1/28/1986; 1/21/1986; 11/6/1985; 11/4/1985; 9/3/1985; 8/21/1985; 8/9/1985; 7/1/1985; 6/11/1985; 5/13/1985; 5/7/1985; 4/2/1985; 3/4/1985; 2/4/1985; 1/25/1985; 1/21/1985; 12/20/1984; 11/28/1984 #1; 11/21/1984; 11/15/1984; 11/14/1984; 9/12/1984; 8/9/1984; 7/9/1984; 6/19/1984; 6/14/1984; 5/24/1984; 5/1/1984; 4/18/1984; 4/11/1984; 4/5/1984; 3/20/1984; 3/19/1984; 2/29/1984 #2; 2/29/1984 #1; 1/16/1984; 1/3/1984; 12/14/1983; 12/13/1983; 12/7/1983; 12/6/1983; 10/27/1983; 9/14/1983; 9/7/1983; 9/1/1983; 8/31/1983; 8/22/1983; 8/3/1983; 7/27/1983; 7/22/1983; 7/15/1983; 6/29/1983; 6/7/1983; 5/31/1983; 5/18/1983; 5/3/1983 #2; 4/7/1983; 3/14/1983; 2/7/1983; 2/1/1983; 1/28/1983; 1/24/1983; 12/30/1982; 11/16/1982; 10/25/1982 #1; 10/21/1982; 10/18/1982; 10/8/1982; 9/29/1982 #2; 9/29/1982 #1; 8/13/1982; 8/10/1982; 6/15/1982; 5/24/1982; 5/5/1982; 5/4/1982; 3/25/1982; 2/8/1982; 1/12/1982; 12/9/1981; 9/21/1981; 7/17/1981  (See Also:  36b-61(6))
36-504(6)(A)
1/17/1992; 6/11/1987; 2/24/1987; 11/6/1985; 4/18/1984; 8/3/1983  (See Also:  36b‑61(6)(A))
36-504(6)(B)
1/17/1992; 8/3/1983  (See Also:  36b-61(6)(B))
36-504(6)(C)
3/1/1994; 1/17/1992; 7/31/1990; 7/30/1990; 6/21/1990; 6/20/1990; 4/11/1990; 11/21/1989; 8/9/1984; 8/3/1983; 6/7/1983; 10/18/1982; 8/13/1982; 7/19/1982  (See Also:  36b-61(6)(C))
36-504(6)(D)
10/6/1994; 8/17/1994; 3/1/1994; 7/28/1993; 1/17/1992; 11/5/1991 #3; 11/5/1991 #2; 11/5/1991 #1; 11/15/1990; 8/15/1990; 7/31/1990; 7/17/1990; 6/21/1990; 4/11/1990; 3/21/1990; 11/21/1989; 10/17/1989; 12/6/1988; 6/18/1987; 2/24/1987; 2/26/1986; 1/28/1986; 11/6/1985; 9/3/1985; 8/21/1985; 8/9/1985; 7/1/1985; 3/4/1985; 2/6/1985; 2/4/1985; 1/21/1985; 12/20/1984; 11/28/1984 #1; 11/21/1984; 11/13/1984; 9/12/1984; 5/24/1984; 4/11/1984; 4/5/1984; 1/3/1984; 12/13/1983; 12/7/1983; 10/28/1983; 9/14/1983; 8/30/1983; 8/3/1983; 7/27/1983; 7/15/1983; 7/14/1983; 5/31/1983; 4/7/1983; 3/14/1983; 10/25/1982 #1; 10/21/1982; 10/18/1982; 10/12/1982; 6/15/1982; 5/24/1982; 3/29/1982; 3/25/1982; 2/8/1982; 12/9/1981; 9/3/1981; 7/17/1981  (See Also:  36b-61(6)(D))
36-504(7)
11/5/1991 #1; 2/1/1983  (See Also:  36b-61(7))
36-505
10/6/1994; 8/17/1994; 3/1/1994; 7/28/1993; 7/30/1990; 4/11/1990; 9/11/1989; 5/8/1986; 2/26/1986; 10/25/1984; 4/7/1983; 10/21/1982; 10/20/1982; 9/29/1982 #1; 7/17/1981  (See Also:  36b-62)
36-505(a)
10/25/1984; 6/14/1984; 9/14/1983; 7/15/1983; 7/14/1983; 7/1/1983; 5/3/1983 #1; 8/13/1982  (See Also:  36b-62(a))
36-505(b)
6/21/1983  (See Also:  36b-62(b))
36-505(d)
4/30/1985  (See Also:  36b-62(d))
36-505(e)
10/6/1994; 5/3/1983 #1; 10/20/1982  (See Also:  36b-62(e))
36-506
3/21/1990; 4/30/1985; 9/14/1983; 7/15/1983; 10/25/1982; #2; 12/9/1981  (See Also:  36b-63)
36-506(a)
9/20/1982  (See Also:  36b-63(a))
36-506(b)
4/30/1985  (See Also:  36b-63(b))
36-506(b)(23)
4/7/1986  (See Also:  36b-63(b)(23))
36-506(b)(24)
10/29/1982  (See Also:  36b-63(b)(24))
36-507
7/30/1990; 8/9/1984  (See Also:  36b-64)
36-508
10/6/1994; 8/17/1994; 3/1/1994; 7/28/1993; 7/30/1990; 4/11/1990; 12/6/1988; 6/11/1987; 2/24/1987; 1/28/1986; 9/3/1985; 7/1/1985; 6/11/1985; 5/13/1985; 4/30/1985; 10/25/1984; 7/15/1983; 7/14/1983; 5/3/1983 #1; 12/9/1981  (See Also:  36b-65)
36-508(a)
2/26/1986; 4/30/1985; 7/1/1983; 1/12/1982  (See Also:  36b-65(a))
36-508(a)(4)
4/30/1985  (See Also:  36b-65(a)(4))
36-508(b)
4/30/1985; 10/29/1982; 12/15/1981  (See Also:  36b-65(b))
36-508(c)
4/30/1985  (See Also:  36b-65(c))
36-508(d)
3/21/1990; 8/9/1985; 7/1/1983; 10/25/1982 #2  (See Also:  36b-65(d))
36-508(d)(1)(A)
2/26/1986  (See Also:  36b-65(d))
36-508(e)
9/21/1990; 6/20/1990; 9/11/1989; 7/15/1985; 2/4/1985; 12/10/1984; 11/14/1984; 9/12/1984; 11/10/1983; 7/28/1983; 7/27/1983; 6/21/1983  (See Also:  36b-65(e))
36-508(e)(1)(A)
11/5/1991 #2; 11/5/1991 #1; 9/21/1990; 6/20/1990; 11/4/1985; 8/21/1985; 2/4/1985; 1/25/1985; 1/21/1985; 12/20/1984; 11/28/1984 #1; 6/19/1984; 9/14/1983; 8/30/1983; 7/15/1983; 7/14/1983  (See Also:  36b-65(e)(1)(A))
36-508(e)(1)(B)
4/5/1984; 7/1/1983  (See Also:  36b-65(e)(1)(B))
36-508(e)(2)
8/31/1983  (See Also:  36b-65(e)(2))
36-508(e)(3)
4/27/1987; 7/15/1985; 12/10/1984; 11/13/1984  (See Also:  36b-65(e)(3))
36-509
4/7/1986  (See Also:  36b-66)
36-510
10/6/1994; 8/17/1994; 3/1/1994; 7/28/1993; 7/30/1990; 4/11/1990; 9/14/1983; 8/31/1983  (See Also:  36b-67)
36-510(1)
10/6/1988  (See Also:  36b-67(1))
36-510(3)
1/5/1982  (See Also:  36b-67(3))
36-510(6)
11/10/1983  (See Also:  36b-67(6))
36-512(a)
4/30/1985  (See Also:  36b-69(a))
36-516
10/6/1988; 7/1/1983  (See Also:  36b-73)
36-517
4/7/1986; 10/25/1984; 7/1/1983; 10/20/1982  (See Also:  36b-74)
36-517(a)
4/7/1986  (See Also:  36b-74(a))
36-517(i)
4/7/1986; 10/25/1984  (See Also:  36b-74(i))
36-517a
10/25/1984; 6/14/1984; 12/7/1983; 10/27/1983; 8/31/1983  (See Also:  36b-75)
36-517a(b)
10/25/1984; 6/14/1984  (See Also:  36b-75(b))
36-517a(c)
6/14/1984  (See Also:  36b-75(c))
36-519(g)
4/30/1985  (See Also:  36b-77(g))
36b-3(5)
(See Also:  36-471(c) and 36-471(3))
36b-3(10)
(See Also:  36-471(f) and 36-471(6))
36b-3(11)
(See Also:  36-471(g) and 36-471(7))
36b-3(17)
(See Also:  36-471(m) and 36-471(13))
36b-21
(See Also:  36-490)
36b-61
(See Also:  36-504)
36b-61(4)
(See Also:  36-504(4))
36b-61(5)
(See Also:  36-504(5))
36b-61(6)
1/15/2002; 7/11/1996; 2/21/1996; 12/29/1995; 3/22/1995; 3/14/1995  (See Also:  36‑504(6))
36b-61(6)(A)
1/15/2002  (See Also:  36-504(6)(A))
36b-61(6)(B)
1/15/2002  (See Also:  36-504(6)(B))
36b-61(6)(C)
1/15/2002  (See Also:  36-504(6)(C))
36b-61(6)(D)
1/15/2002; 2/21/1996; 12/29/1995; 3/22/1995; 3/14/1995  (See Also:  36-504(6)(D))
36b-61(7)
(See Also:  36-504(7))
36b-62
2/21/1996; 12/29/1995; 3/22/1995; 3/14/1995  (See Also:  36-505)
36b-62(a)
2/21/1996; 12/29/1995  (See Also:  36-505(a))
36b-62(b)
12/29/1995  (See Also:  36-505(b))
36b-62(d)
(See Also:  36-505(d))
36b-62(e)
(See Also:  36-505(e))
36b-63
(See Also:  36-506)
36b-63(a)
(See Also:  36-506(a))
36b-63(b)
(See Also:  36-506(b))
36b-63(b)(23)
(See Also:  36-506(b)(23))
36b-63(b)(24)
(See Also:  36-506(b)(24))
36b-64
(See Also:  36-507)
36b-65
2/21/1996; 3/14/1995  (See Also:  36-508)
36b-65(a)
(See Also:  36-508(a))
36b-65(a)(4)
(See Also:  36-508(a)(4))
36b-65(b)
(See Also:  36-508(b))
36b-65(c)
(See Also:  36-508(c))
36b-65(d)
(See Also:  36-508(d))
36b-65(e)
12/29/1995; 3/22/1995  (See Also:  36-508(e))
36b-65(e)(1)(A)
3/22/1995  (See Also:  36-508(e)(1)(A))
36b-65(e)(1)(B)
(See Also:  36-508(e)(1)(B))
36b-65(e)(2)
(See Also:  36-508(e)(2))
36b-65(e)(3)
(See Also:  36-508(e)(3))
36b-66
(See Also:  36-509)
36b-67
2/21/1996; 3/14/1995  (See Also:  36-510)
36b-67(3)
(See Also:  36-510(3))

36b-67(6)
(See Also:  36-510(6))
36b-69(a)
(See Also:  36-512(a))
36b-73
(See Also:  36-516)
36b-74
(See Also:  36-517)
36b-74(a)
(See Also:  36-517(a))
36b-74(i)
(See Also:  36-517(i))
36b-75
(See Also:  36-517a)
36b-75(b)
(See Also:  36-517a(b))
36b-75(c)
(See Also:  36-517a(c))
36b-77(g)
(See Also:  36-519(g))
