Communicating with Connecticut
Woodland Owners about Forests & Climate




Basics of Woodland Owner Communication

- Know your audience

What's important to them?

], as it relates to




Know Your Audience

erstanding Connecticut Woodland Owners

the Attitudes, Values and Challenges of Conn




Connecticut Woodland Owners Attitudinal Groups

based on reasons for owning woodland
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Values and Lifestyles — Connecticut Woodland Owners

Strong conservation ethic
Lifestyle values rank very high
Recreation, especially hiking

e and biodiversity




Beauty or scenery
Privacy
Home




High property taxes
eeping land intact for heirs
Vandalism, dumping

ing or poaching




Concerns about their Woodland

Climate change

Drought

Invasive plants

Insects/diseases

Wind/ice storms




Research on forest owners and climate change — not much

Two very limited qualitative studies (Pacific Northwest and Alaska,
2013; Finland 2018)

certain about what is causing observed changes
out potential future impacts of climate change




Basics of Woodland Owner Communication

Know your audience

hat's important to them?

ey know and believe about climate




Know your audience

What's important to them?




Know Your Audience

What do they know and believe about climate change, as it relates to
their woodland? (listen; discuss)

1at gets their attention?

are seeing on their land




Advice for Communicating about Climate Change

From The Land Trust Alliance

ead with politically neutral messages about conserving naturz




Advice for communication with landowners

- Focus on managing woodlands for resiliency — landowners care about keeping their
woods healthy

Promote the use of professionals — foresters, wildlife specialists

dvantage of events (extreme weather, new insects) to communicate
climate

ring — give landowners practic



Basics of Woodland Owner Communication

ent messages —avoid confusion




For Further Information

ENGAGING _.,...--"":::i:'._:i;-i'j'Q;f..ﬁﬁ;‘;:;:ﬁ_ﬁi:_ﬁjflff{__f._f__..,-f'
LANDOWNERSIN /(o

Fi i | ] " Ay o T
._,-' | f | " "
I_. | -_\. e —— % : i
i LY - g L _.-'"
[ L . ® —— ’
'-.__ __ o | J r,
.
+4++++ 4+ttt + | | | o
M | i l_f"

A Complete Guide to Designing

Programs and Communications




