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A whole new look...completely re-engineered.

The first thing you'll notice when you land on Clvisit.com is that the
B , . entire experience has been completely re-invented, with a prime focus
=~ TRAUVELLESS. . on you — our tourism partners. The site launches with an inspirational
EXPERIENCE MORE. background video focusing the core tenants of our brand — so many
¥ _.:_-_._ L * diverse things to do, all so close to you (and each other).

As you scroll down the page, you're met with a variety of ideas of
things you can do, see and experience — all organized by area of

LRSI ol Rl 318 el irevs ol 50 Aed . il T B BE M el o0 L. BT B0P0A) R el

T e e o v interest (whether you're looking for an active adventure, family fun,
Sex ias besed ma interest arts and culture, or something different), by navigating through these
o main tabs, you'll get a series of travel ideas all curated to drive more

LT H] ATARNINIEL SR LA (£ ] HEETY

activity to your destinations.

Further down the page you'll see a variety of different deals and
packages that are being featured right from the homepage, as well as
upcoming events not-to-be-missed throughout the state.

Regional flavor.

2 _ In addition to the State's main site experience, we've also completely

s St overhauled all of the regional experiences as well. By simply going to the
regions tab in the main navigation, visitors could also experience the site if
they know exactly where they are looking to go.
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Litchfield Hills Fairfield County

Connectiedt == -~ = While the regional sites will provide a very distinctive and unique

' experience to the visitor, make no mistake, the new Clvisit.com will act
as a "best-of” for all regions, creating a more unified view of our state
PLUS providing the distinct regional views.

And remember, to make things as easy on you as possible, we've even added a link pinned to the footer for your access.
Use this link often to login to the CMS tool to keep your listings, events and deals as updated as possible!
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Login at: http://www.ctvisit.com/user

Connecticutc  mes o s mr oens meions smsos 9 = s

MAP SIGNUP  SEARCH

still revolutionary
User account
Login Request new password

Username *

Enter your Visit CT username.

Password *

Enter the password that accompanies your username.

Login

Don't have a username, apply to become a partner here,
Download the tourism partner CMS guide here.
Check to see if you qualify for a listing on CTvisit.com

EAL PLAY STRY
CTV'SItCOm Download a digital CTvisit.com button for your website or order a sticker here.
Comecticyt

If you already have a listing on CTvisit.com

If you're currently a tourism partner and have a listing on CTvisit.com, simply click on the “Tourism Partners” link in the footer of

CTvisit.com or go directly to http://www.ctvisit.com/user. Enter in your username and password credentials to get started. If
for some reason you can't remember your username or password, click on the “Request new password” tab at the top of the screen

and follow the prompts provided.

If you would like to apply for a free listing on Clvisit.com
Great! Simply visit the same link, http://www.ctvisit.com/user and click on “Don't have a username, apply to become a partner

here.” We'll ask you to provide some basic information about you, the organization you represent and what access you'd like to have
for managing your destination. Once you've been approved, you'll be contacted via email with the appropriate credentials to login to
begin administering your content.

Any questions, please don’t hesitate to reach out to us! You can email Jean Hebert at
(Jean.Hebert@ct.gov) or call at 860.500.2375
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#A My Workbench SMFEoRtent Hello MysticAquarium  Log out

Add content

Home » My Content

My Content

Create a listing.

Published Type Title
- Any - j - Any - j APD'Y
TITLE TYPE LAST MODIFIED PUBLISHED OPERATIONS
Run/Walk for the Penguins Event 02/15/2016 - 16:59 Yes edit
Seals on the Rocks Event 02/15/2016 - 16:59 Yes edit
Drive-in Movie: "Titanic" Event 02/15/2016 - 16:59 Yes edit

Mystic Aquarium Listing 02/22/2016 - 17:45 Yes

If you're an existing user with CTvisit.com, as soon as you've logged in you should see a screen that looks just like this. It provides a

full content listing of all of the different types of content tied to your listing. The title column explains what the name of the content is,
the type column will identify whether it's a listing or an event and the additional columns provide a view for you as the administrator of
where and when the content was last touched (and whether it is live on the website).

Getting Started

* Select your starting point by deciding what type of content you want to view/edit. In the next section, we are going to take
you through a full explanation of your “listing”, so we'll begin here.

* Click the “EDIT” button in the operations column to get to your listing admin screen.

* Note: Anytime you click on the NAME in the title column in any of the admin screens, you'll be taken to the public-facing view
of that content (but will have a different feel). Because you are logged in as an administrator, it will also include editing buttons on

the page. Do not worry, the public will not see this. It"s simply a tool within the system to make administering content easier for you.

* [fat an point you click on “EDIT” in the operations column, you'll always be brought to the CMS administration panel for editing
your content. The view you begin on is completely up to you. QOutlined below are two screens that outline the differences.

(Ex) if you click on the “name” link to get started (Ex) if you click on the “edit” link to get started
DERS 00 STAY AT  EUEMTS  REGIONS w9 s e
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.......
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Connectiot’ wes w sw s w0 - What makes up a complete listing?
3 | As a listing partner on the official State tourism website, you
are entitled to a very robust listings page, which can leverage
a whole number of key communications goals. Outlined below
are some detail around the Listing itself, and on further pages,

details on how to create and administer them.

Elements that make up a Listing:

A) Hero visual that helps visually support your destination

REVIEWS = iy
©  The New England Carousel Museum Q B) Carousel Images that allow you to upload additional
Sl e s s mannd images as well as allowing you to leverage Instagram and
Tha: b Fgrian Towre sl Pinmes T i dacfoand 1 o wnd *hu“ hhhhhhhhh . . . . .
T o S S e A ey YouTube to bring in your visual social media assets.
Puurt::h:n.v::’r m‘\-.n.rm Hl:pm.uﬂmn‘nn:q-ﬁr—mdnm :h:u.llq.lni
careas Cacea Wi b thar el [ XTomcie DVl o & chemagh nd\.-'.:l'\n ‘Wb 8 T *“Hh{.-..w.. . .
o) Q) = e D) Listing Description(s) which include both a short/long
E ]
i wint P ey version. More details about the specifics can be found in the
T B following pages

E) Calls to Action allowing you to include both a direct link to
your website and links to your booking site (if applicable).

F) TripAdvisor. Build in TripAdvisor APl allows you to leverage
TripAdvisor reviews to be brought in to your listing page (if you
choose).

G) Upcoming Events. Because this new CMS platform is com-
pletely integrated (listing partners and events are tied
together), the admin for a listing only needs to create events as

@ Deals & Packapes needed and they will automatically be brought in here.
"""""'-'_-'i":-'-;"""""""“ﬂ“ e T H) Deals/Packages. Same here. Each time a new deal and/
or package is created, it will automatically be tied to the your
e i e e i by o e o listing and shows up here.
) Twitter. Allowing even more social integration, you can add

By Y Cardhoidors Discount Forarad Rrseaedy Card Dot
.

T — your Twitter handle and bring in your latest tweets right into
your page..making last minute announcements even simpler
for you to communicate.

FACEBODE f woree [ 1)) J) Facebook. You can also bring in your latest Facebook posts
directly into your listing page as an additional offering.

K) While You're In the Neighborhood. Because proximity is
everything..especially to a mobile visitor, each listing profile
page comes equipped with a “while you're in the neighbor-
hood” feature which will automatically bring in other tourism
partners that are nearby (broken down by Hotels, Restaurants
and Attractions). These will be plotted on a Google Map and
even tell the visitor how close it is to the listing they're viewing.

s
i
—
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Once you've selected a listing, you will get an editing

screen that looks a lot like the screen shot off to the
left.

Horme » Mystic Agiariin

Edit Listing Mystic Aquarium

Sratus. Now deaft of b contens.

iseasd e Each listing is comprised of 9 tabs, each with it’s

Cl!eanrru

oo i own pertinent information (and in certain key areas,
inl Greater Hartford River Valley

- includes help text and links for helping you best edit/

Mectings/Group Infa
e = Litchfield Hills

e - build your listing page).

Additional Contact info Fairfield Courmy
:, e Key aspects to make sure are filled out.

Choase the type of property for this lsting.

* Title (name of property)

* Property Categories — check to make sure
— you are assigned to the right region, property
Addrass 1 type and subcategories.

55 Congan Bivd

\ 4

Fick up 10 Two different categories that are approaribe for vour property, (This will determing what areas of thet site your property lsting shows u in.

— Then, make sure to check how you are assigned
within the system. You can be included in up to
Mystic Connecticut =l oeass . . : )
two different sub-categories (e.g., if you're a
Short Descition- museum attraction, you could assign yourself to
nifu-FEC AAF,E82 “ both history as well as museums/art galleries).
LLiearming meats fun with interactive axperancet, Capiivating axhibis and animal adventures. Exparance several undanvater wonds, over 300 Soeces and il dcsar (han evar 10 SEA

=> % Address — verify (or enter) your location address.

Switch to plain text editor

Your fsting witl shin up in many areas of the 4ite with 2 sharter, moddfied description of your propery. (56l this area ot with 4 50 word description of vour moperty for a l
Guick, scanable read). To see a samate of ow this will ook, click here,

Long Deseription *

BIUm EE» BAP =ae

e

Exparierie seversl urerwiter worids throughout Indoor and outdoor exhibits and come cioper fian ever 10 over 30 speckes of marine snimats. Enjoy beluga whales swim Tirogh
the Ascoc Coast and Afrcan paguins waocle Siong the baach. Wasch saa kons aunng show in the Feowoods Marine Thamer. Touch s

ok i I T G T —> * Descriptions — Notice that there are two

Trad S globs in Explonadion wn_q_.mplmaJl_-l:P_mll::mm:mmwr:r\wm?r:;wxnr:n:q’.ﬁ cumi.nnadumc?_-r,uun“::—nmarn . . X X

B B e g s S 7 7 9 S Y T s B et g Wk S o s 209 different fields for your description...both short
As New England's hands-0n Bquarium, there ane many 10 (a1 Bvant closer i BT a prograrn. Paint with 8 beluga whals, spend tme . . . .
e e i description and long description. Leverage the

PeCa] T NABCAa! Mg fof Muthum snd LIbary Sanvics i 2004, Mysse AUanum & I only AGuAUM o 204 honced with 1 Awar. Dur miakion b Fpins (opk 1o
5 i1 CONSOREToN, oUcaton

o et s ot s A s e s, gy e help text and links which will help you understand
how to fulfill each field.

Tour nd: 253 hons

Cther umenities: Calring, Concossions, Dining Meorty, Parking, Parking, Printed Guides, Restaurant, Sefl.guided tours, Special Packages

]

Switch to plain text editor

Wour listing detad page comes with an area for you to provide 3 detailed description of your property, (Piease fill this Gut with the appropriate high-kew! miarmation on -,«u.rl
establishment), To see a sample of how this will fook, clitk here.

City

Hom- B
Public Phone

P 3 P B LR > % Contact Information — Your public phone, email

ot Adrss and website will show up in your “Contact” box
S within your listing. Make sure this information is
e accurate.

Please enter a fully qualified URL address. (hito: [/ www, yourwebisile. com)

’:“'L”iwmw R > % Website/Booking URLs — These fields are key
e to helping drive traffic to your websites and

Fax General

o e booking engines (should you have one). By filling
. out these fields, your page will feature big
call-to-action buttons at the top of your page with
pointed links to your website and booking sites.
Enter your dates of aperation, separated with commas. (May - July, October - Detember
Hours ——— |
Apr.-Labor Day, daiy 9-5:50. Sep. 2- Now.. daily B-4-50. Doc.-Feb., daify 10-4:50, March, daily 8-4:50. Closed Thanksgiving and Deo, 25.
> % Hours - Your hours of operation will also show up
e —— —— = | next to your contact information on the page.
nter your hours of operation, sepasanng days/Iimes with commas. (Duly: AT = 3 T, S Emer am - Gpmy
Please leverage the help text underneath this field
Pricing ,
e e R e R S T R e B A to ensure the Hours are formatted consistently
s and presented in the best manner.
icing Tier
~Hona - |
B ADA Compliant
Pet friendly . . . .
P ——— > % Pricing — Make sure to fill out any pertinent
REeH — pricing information. This is not a mandatory field
e ot SR but could be helpful to the visitor. If you are a
(i hotel/restaurant, we would like you to leverage
the selection box for “pricing tier” to make sure
Provide an explanation of the changes you e making. This witl help other author understand your motivations. you are included in relevant Searchesl
Moderation state
$et the moderation state for this content.
—> % SAVE your updates
Save Preview Dalate
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A Wyworkbench My Content

Add content

Hallo MysticAquarium  Log out

Home » Mystie Aguarum
Edit Listing Mystic Aquarium
Status; New draft of live comtent,

Basie information *
Caregories

Media *

sacial

Meetings/Group Info
Antributes

Additional Centact info
Events

Deals

Revision information
New revision

Save Praview Delate

Seaton
& Fall

@ Halidays
1@ Sering
B Summer
@ Winter

Check off the anpropriate seasons that your areraction is open foe. If it's alt-year fong, simply click all of the checkboes.

Experiences
@ Active Adventures
Ans & Culture
& Family Fun
History
Rest & Relaxation
Romantic Escapes
Culinary Adventures

Your listing detall page will be featured in many different areas on the site. Please select up to two different experience categories that are appropriate for your propesty.

Revision log message

Edited by MyaticAguarium.

Provide an explanation of the changes you are making. This will help otfver authors understand your mothasions.,

Moderation state
Dreh (Current) =|
Set the moderation state for this content.

f  MyWorkbench My Coneent

Add eneten

Helis MystieAquarium  L6g out

Hies » Mystic Aquarium
Edit Listing Mystic Aquarium
Stans: New deaft of fve content.
Hasic Information *
Categories
Magia *
Social
Meerings/Group Info
Anributes.
Additional Contact info
vents

Deals

I3 ! have permissian to use the following imagery

Square Image *

= MysticAquariumSouare_MysticCT jpg (41,68 K8)  Remave

Crop

Click the browse button 1o find 2 suitable Sguare image that best represents your listing, Once you've upioaded, you have the ability 1o crop i 1o size. To see a sample of
T thiis will fook, chick here,

Categories Tab

Hero Image
. £ MysticAgquariumHero MysticCT jpg (525.08 KB) Remave
Manual Crop

Sekact a stplatocrop v

Salect the Image srvle t0 crog, the corresponding cropping tool will apen.

Click the browse burton t find @ suitibie hosironal image Thar best represents your Histing. Once you've Uploaded, YOU have the abilTy to £rop it to Mire. To see & sample of
herw this wil Iook, click here.

PHOTOS

Your listing page also supparts adding additional imagery aside from just your hero images., Lise the toal above 10 upload additional supparting imagery
for your listing page. These Images will appear in & slideshow underneath your main hero image on your listing. To see & sample of how this will look,
click hare.

Show row welghts

0¥ S beuge ok 13 1303017400047435%4 g (50.08 KB}
ki »
! Crop
Alternate text
Whains. Lip Close Remove
This text will be used by Screen TEaders, SSATCR £ngines, of when the image cannnt be inaded
Title
Winaios Up Glose
The tithe 15 used an & 1ol tp when the uses hoverd the mouse aves e image
o " —'I. beluga pic 2_lg_130501740422968636 jng (66.58 KE)
Crop
Alernate text
Reiga Freautres Remove
Tho tithe 15 s a5 3 455 Ly wivers He Latae Pt L ot e vt fhe inuage
+ —' penguin pic_lg_130501740876319427 jpg (49.2 KB)
Crop
Alternate text
orguin Encounter Remove
Thin text will be used by scroen readers, search engines, or when the image cannot be bosded
Title
Panguin Encaunter
The tithe (3 used a3 8 1991 tip when the user hovers the mouse aver the mage.
+ 1=} shark encounter oic_lg_13050174181B024900.]00 (53.84 KE}
el Crop
7 Alternate text
‘Shark Ercountar Remave
This text will Be Used by 4crean fesders. Sasrch engines. of when the Imige camnct be Losded
Title
hark, Encountar
The title is uséd 53 & 100l tin whien the user Bovers the mouse over the Image
+ = sharki pie_lg_1 3050174 2480769095 [ng (44,41 KB)
Crop
Alternate text
Sharks Remave
This tat will be ubed By screen readers, search angines, or when the Image cannct be lasded
Title
Sharks
The tthe s used a5 & 1ol b when the ser havess, the mouse oves the image
& I it 2l WG_0231_lg_ 130922691285 130551 jpg (55.41 XE)
Crop
Alternate text
Fapination Wi Remave

Thin tewt will be used by screen readers, search engines, or when the image camnot be bnaded
Title
Exproration Wkl

Thoe titde 15 used ae 3 e Ty wiven the Lsier hinvers the mous

Show taw weights
VIDEOS.

+ Viden URL

Once you have completed the first tab, navigate over
to the second tab labeled “Categories”

% Seasons - Please check off the appropriate
seasons that your attraction, accommodation or
restaurant is open for. If it's an all-year-round
destination, please make sure to check all the

boxes.

% Experiences — The new site is organized at the
highest level by “experiences” that the visitors can
have when they come to CT. Please select up to
two different experiences categories that are
appropriate for your destination. You can choose
from: Active Adventure, Arts & Culture, Family Fun,
History, Rest & Relaxation, Romantic Escapes and
Culinary Adventures.

Media Tab

Once you have acknowledged that you have permis-
sion to use the imagery you are about to upload, you'll
notice that there are areas in the listings CMS for
uploading of imagery.

There are two different image sizes.. The square-up
profile image and then the hero (horizontal) profile
image. These are essential to make sure they are
filled out. By uploading these images, it will allow the
system to present beautiful photography along with
your property name not only on your listing page — but
throughout the site!

% The square image requires a photo that is:
376 pxl by 376 pxls.

% The hero (horizontal) image specs are:
1200 pxl x 484 pxl wide

Additional Photos
You'll also notice that below the hero/square image
upload area is another region labeled “Photos”

Here is where you can upload additional photos to be
featured within the listings page. Please leverage the
help text and links within this section of the CMS to
help best explain how to best leverage these assets.
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Basic (nformation *

Categories

Media

Social

Meetings/Group Info

Attributes

Additional Contact Info *

Trail Info

Events

Deals

Basic Information *

Categories

Media

Social

Meetings/Group Info

Attributes

Additional Contact Info *

Trail Info

Events

Deals

~1 1 have permission to use the following imagery

All of the phatos we are uploading are free from any copyrights and trademarks. The photographer, the location and any pecple shown in these photographs have agreed that we have the
rights to use these images to promate our tourism offering. Connecticut and its Office of Tourism are not responsible for any legal actions or liabilities that may arise from our postings. |
understand that these photos will not be sold or given to non-tourism entities. CTvisit.com reserves the right to delete any content deemed inappropriate.

| have permission to use the following imagery

All of the photos we are uploading are free from any copyrights and trademarks. The photographer, the location and any people shown in these photographs have agreed that we have the
rights to use these images to promote our tourism offering. Connecticut and its Office of Tourism are not responsible for any legal actions or liabilities that may arise from our postings. |
understand that these phatos will not be sold or given to non-tourism entities. CTvisit.com reserves the right to delete any content deemed inappropriate.

Square Image

Browse...  No file selected. Upload

Click the browse butten te find a suitable square image that best represents your listing. Once you've uploaded, you have the ability to crop it to size. To see a sample of how this will look, click
here,

Files must be less than 5 MB.

Allowed file types: png jpg jpeg.

Images must be larger than 376x376 pixels.

Hero Image
Browse... o file selected. Upload
Click the browse button to find a suitable horizontal image that best represents your listing. Once you've uploaded, you have the ability to crop it to size. To see a sample of how this will look,
click here.
Files must be less than 10 MB.

Allowed file types: png jpg jpeg.
Images must be larger than 1169x484 pixels.

PHOTOS
Your listing page also supports adding additional imagery aside from just your hero images. Use the tool above to upload additional supporting imagery for your listing page.
These images will appear in a slideshow underneath your main hero image on your listing. To see a sample of how this will look, click here.
Add a new file
Browse... | No file selected. Upload
Files must be less than 10 MB.

Allowed file types: png jpg jpeg
Images must be larger than 1169x4B4 pixels.

Basic Information *
Categories

Media

Social

Meetings/Group Info
Attributes

Additional Contact Info *
Trail Info

Events

Deals

Image style: herg_image

| have permission to use the following imagery

All of the photos we are uploading are free from any copyrights and trademarks. The photographer, the location and any people shown in these photographs have agreed that we have the
rights to use these images to promote our tourism offering. Connecticut and its Office of Tourism are not responsible for any legal actions or liabilities that may arise from our postings. |
understand that these photos will not be sold or given to non-tourism entities. CTvisit.com reserves the right to delete any content deemed inappropriate.

Square Image

Browsa... | No file selectad. Upload

Click the browse butten to find a suitable square image that best represents your listing. Once you've uploaded, you have the ability to crop it to size. To see a sample of how this will look, click
here,

Files must be less than 5 MB.

Allowed file types: png jpg jpeg.

Images must be larger than 376x376 pixels.

Hero Image

NewBritainMuseumArt_Full.jpg (3.12 MB) Remove

Click the browse button to find a suitable horizontal image that best represents your listing. Once you've uploaded, you have the ability to crop it to size. To see a sample of how this will look,
click here.

PHOTOS
Your listing page also supports adding additional imagery aside from just your hero images. Use the tool above to upload additional supporting imagery for your listing page.
These images will appear in a slideshow underneath your main hero image on your listing. To see a sample of how this will look, click here.
Add a new file
Browse...  No file selected. Upload
Files must be less than 10 MB.

Allowed file types: png jpg jpeg.
Images must be larger than 1169x484 pixels.

Save | Remove selection Maximize selection Ca

When you first go to upload new imagery
for your listing you must first check off
and acknowledge that you have rights to
use the photo you’re uploading.

Once you've checked the box, you may
continue.

Click the “Browse” button to find your
photo. It will create a pop up screen and
ask you to navigate to the appropriate
image on your computer. Once you've
found it, click on the “Upload” button.

Once you've successfully uploaded the
photo, you should see a small thumbnail
of the photo along with the file name. In
order to best represent the photo, you
also have the ability to “Crop” the photo to
exactly how you'd like it to appear.

Click the “Crop” button to begin.

Next you will be shown your image.

Click and drag into the image and you will
be presented with a bounding box allow-
ing you to move the selection

anywhere you want within the photo to
crop to.

After you're happy with your crop
selection, simply click on the “Save”
button in the bottom right and you are
all set!



Connecticut

still revolutionary

CMS Documentation: Your Listing Profile within the CMS (3)

Edit Listing Mystic Aquarium

Deal

Trip Advisor Widget

Revision Information
New revision Revision log message
Edited by MysticAgquarium,

Social Tab

— As part of your listing page, you have the ability to fully

integrate your social media platforms right within your
page with Facebook, Twitter, Instagram, YouTube and
Trip Advisor as optional elements to turn on.

5§
LE]

From the social tab, you'll notice that there are input

e T fields for Facebook, Twitter, Instagram and TripAdvisor.

Please note that YouTube is included on the previous
tab under *Media".

If you choose to leverage this aspect of your page, please make sure to follow the help text underneath each field and take full advantage of the

links within the help text for extended guidance.

Outlined below are they can enter in their social media URL paths into the appropriate field and the CMS will automatically display their latest
social posts. In order to do that, the listing partners would simply go to each of their social media pages and copy and paste the URL into the

fields provided. Example seen above is Mystic Aquarium. Please also note the help text under each field will link you over to live examples

with detailed description to help you (and your listing constituents).

Facebook

Facebook URL: http://www.facebook.com/pages/Mystic-CT/Mystic-Aquarium-Institute-for-Exploration/30350237514
The information that is needed for listing is everything after the facebook.com/... so in this case the field should be filled out with:
pages/Mystic-CT/Mystic-Aquarium-Institute-for-Exploration/30350237514

Twitter

Twitter URL: https://twitter.com/mysticaquarium

The information that is needed for listing is everything after the twitter.com/... so in this case the field should be filled out with:

/mysticaquarium

10
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still revolutionary

CMS Documentation: Your Listing Profile within the CMS (4)

Add contert

Home « Myatic Aguanum

Edit Listing Mystic Aquarium
Status! New draft of live content.
Bask Information *
Caregories
Media *
Social
Meetings/Group Info
Anributes
Additional Contact Infa
Events

Deals

B Bus Parking
Cuided Croup Tours

Special Rentals

Bus Fee
Piane

Deposit Required
Mo

Group Rates

Wos

Largest Meeting Room

Max Banguet Capacity

Max Classroom Capacity

Max Group Capacity

Max Reception Capacity

Max Theater Capacity

Meeting Rooms

Meeting Space

Hella MysticAquarium  Log out

Home » Mystie Azuarium
Edit Listing Mystic Aquarium
Status: New dradt of five content.

Basic Information *
Categorias

Media *

Social

Meetings/ Group Info
Attributes

Additional Contact info
Events

Deals

Revision Information
New revision

Save Praview Delete

Attandance Numbor

Arendance Year

Bl Food /Beverage Services
9 Gift Shap

& Indoor Activity

Seating Capacity

Electng Hookup

Does your listing provide electric hookup?

Passenger Capacity

Program Type

Revision log message

Edited by MysticAguarium.

Provide an explanarion of the changes you are making. This will help osher authors understand your motivations.

Moderation state
trat e |

Set the moderation sate for this content.

Hella MysticAquarium

NEW DRAFT

A MyWorkbench My Content

Add content

Hame » Myt Aguanium
Edit Listing Mystic Aquarium
Status; New draft of ive content.

Basic infermation *
Caregories

Media *

social

MeetingsGroup Info
Anribures

Agdirional Contact Infe
Evente

Deals

Contact
Enevi Bramicn

Contact Title
Public Aniaters Cosrdieater

Contact Email
ATV Ty ST T G

Contact Phane
8805775055 X183

Fax Contact
BE0-572-5508

MAILING ADDRESS

Add an additional mailing address. This should be entered if it is different frem your main address.

Country

- Nona

Director of Sales Name

Director of Sales Tite

Director of Sales Email

Director of Sales Phone

Executive Director Name

Hallo MysticAquarium  Log out

Meetings/Groups Tab

An additional section of the CMS that allows you
to provide additional detail information about your
property. This will only display after the user has
selected to see your full description. This is not
mandatory.

Attributes Tab

An additional section of the CMS that allows you
to provide additional detail information about your
property. This will only display after the user has
selected to see your full description. This is not
mandatory.

Additional Contact Tab

The CMS also allows you to keep additional contact
information about your property right within the system
(CRM portion). You can fill in additional contacts/
contact information about your listing within this tab

of the listing.

The last two tabs are for Events and Deals (which we'll
cover in the next couple of sections).

11
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still revolutionary CMS Documentation: Events

Connecticit mms o sw er wens mesions sesos ¢ = o What makes up an event?

One of the many new enhancements with the new site
experience is the system’s way of connecting events and deals
tied to a particular listing/partner. In the previous version of
the site experience, they were two independent aspects.. Now

they are tied together, and will make the user/management

experience a whole lot smoother.

=9 ®

LOCATION: TIMES: CONTALT:

©) i —— Elements that make up an event:

ADMISSION:

A) Name of the event

B) Date of the event which becomes stored in the database
Twitter Facebook and automatically archived once the date has passed, making it

N i simpler for administrators (and site viewers).
y @limerockpark | I RIE ROGK PARK

@limerockpark - Ape 30
Play the W [} Racing Challen;
Rock Park. Pick the 10 drivers you think will fi... hetps. /1 co/Blod LFERITE

C) Event Description which should be used as an executive
summary of the event. Full details about the event could be
included in this area, should there be no additional call-to-ac-

@imerockpark - Ape 29 SPONSORED BY
Craft beer hech ses coming to Lime Rock

(CLIME ROCK PARK tion such as learn more about the event by visiting....
E:::::;mwwmmmn D) Calls to Action button that allows visitors to go to learn
e more and/or take action (if applicable).

How to Get Th E) Event Photo which allows you to upload event-specific pho-
bl tos. The event detail will also look fine without a photo but it is
ﬂ an enhanced feature if photography is available.

F) Event Details/CTA. At a high level, you can provide your vis-
itors with location information, hours, contact information and
more.

Maps and Calendar Integration

An additional feature available to visitors is the map integration with Google Maps. Once the event location is stored in the system, it

will automatically plot where the event is taking place.... and, allow for users to type in their starting location in order to get point-to-point

directions to the actual event. What's more, users will also have the ability to “add an event” to their calendars, with "Add this to my

calendar” functionality.

12
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still revolutionary CMS Documentation: Creating Events (1)

Events

The form fields to create an Event will look very similar to your listings fields. Please note that all of the fields that are mandatory will be made
known to you when you go to save an Event. If something mandatory has not been filled out, you will get a warning message and details on
what field(s) are missing.

Hello MysticAquarium Lo out

Details Tab
— SRR ~— F—+— * Name and Date
— oare Name your event and assign your event date
o oy it range. Note that once an event has passed, the
. event will be automatically removed from the
o ow e e front end view. You'll always have access to the
event as an administrator in case you want to up
_ date it again for the future.
Bl U SEw BuP Z@ae il
Whdon vl R s e i, Ry e
> % Short & Long Description
Just as your listing page has an area for a short
and long description, so will your events. The
e 4 short description will be utilized on internal pages
s e e s to sell your event in very short segments. The
BIym FEn BAF Eae Y long description allows you to detail all aspects
i e P S S L of your event - e.g, a full agenda.
e et
Switch 1o plain text edlvor =
e Uload > % Event Image
oLt You can also upload a representative square
— — photo for your event. The functionality will be
exactly the same as you've done for your main
coumey ” listing images. Simply click browse to find your
photo, click “upload.” Depending on the size,
Benie R you can also crop it the way you'd like.
- o ko > % Location & Contact Information
. Please make sure to fill out the venue location
e for your event, address, city, state, zip, phone as
s well as contact phone and email address.
s —
e ) * Website/Booking URLs

If you have a specific website designated for
=T your event, or a website for purchasing tickets
for the event, please enter them in these fields.

Admission
Froe with e mgkstration

* Event Time & Admission

Please make sure to fill in any specifics about
_ the timing for your event (e.g, Race starts at
,,,: _ | 9:00 am) into the “Times" field, as well as any
details about admission.

A\ 4

Mease enter the admission charges for vour evant - Le,: Adults $10, seniors $6, children (12 and under) $5, RS

Attendance Year

5> % Additional Details
Optional fields to include any additional details
about your event.

Mease enter the formula used for when vour avent takes place yearly - ex: 2nd Saturday in june

13
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still revolutionary

CMS Documentation: Creating Events (2)

Home & Run /Walk for the Pergains

Edit Event Run/Walk for the Penguins

Status: New dvalt from current revision
Actions:

Details *

Contact Person
Contact Info
Tagging

Contact Title

Conuacy Email
Lyrsn S

Contact Phone

Off Season Phone

MAILING ADDRESS

country

- None -

Home » Run/Walk for the Penrguins.

Edit Event Run/Walk for the Penguins

Status: New dvalft from current revision

Actions:
Details *
Categaries
Contact Info eretican
Tagging Amusement & Adventure Park
W Animals & wildiife
~| Antigues

) -Antigue Center
-Antique Shop
-Antiquing
=Auction House
Asian
BEE:Inns
~R&R
-inn
Bakery/Cafe
Bar/Pub
Barbecue

7 Beach

~| Boating & Sailing
Campground/RV Park
Caribbean/jamaican

Casino Destination

Event Types
Antigues & Lraft Shows
Fairs & Festivals
Famity & Kids
Food
History & Art

Tl Lectures & Workshops
Music & Performance
Nature & Science
On the Water

| SeasonalfHoliday
Special Interest

W spcs

Reglon
~ Greater Hartford/River Valley

Creater New Haven
"I Lizehfield Hills
B Mystic Country

Fairfield County

Seasons
Fall
Holidays
Spring
Summer

Wirer

Towns
~ Monw -
Amton
Andaver
Araarin

Please enter the phane number where yau can be contacted in the off seasan {for our affice use anlyl

Please enter the primary osganization coordinaring this event

Citles & Towns
Conference/Meeting

Cattage/Cabin

"~ Family Fun

Fishing

French

Hiking & Biking
History

Haotel

lce Cream

~In the Air

Indian

" Ialian/Medirerranean

Latin American/apanish

Manina

Motel
Museums & Art Galleries

Music & Concerts

Hallo Mystieaguarizm  Log sur

v oot | o

Hallo MysteAguarum  Log our

B ovonr (GBERTEN

Nature & Outdoors
Night Life
Parks & Forests
Prrdarming Arts
Pick-Your-Cwn
~ Pizza
T Resort/Spa
seafoad
shopping
Specialty Trails
" Sporting
-Golf Course
-5%| Area
[l-sporting Events & Activities
Steak House
Theaters
Wacation Rental
" Vegerarian/Vegan
~ Water Activities

Wineries & Breweries

Contacts Tab

Please be sure to fill out any key contact information
about your event in the second tab — Contact Info.

Tagging Tab

Every aspect about Clvisit.com relates to different
tags. And depending on how a piece of content is
tagged — travel story, event, getaway (whatever it
might be) will drive where it shows up on the site.
It's important that your events are tagged by both
“Category” as well as “Event Type”

* Category
Please check off the category (or categories)
that are relevant to your event.

For the example, used on the left (Mystic Aquarium’s

Run/Walk for the Penguins), it should be categorized

as both a sporting event/activity as well as ani-
mals & wildlife.

* Event Type
Since events are really unique, we also have
specific “event types” offered as tags within the
CMS. Please choose from the listing to the left
to tag your event to the most relevant tag(s) for
your event.

14
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still revolutionary

CMS Documentation: Deals

What makes up a deal?

A deal may represent a discount or a package relevant to one or more listing partners on the site. These deals will be sprinkled

in throughout the site experience (on the homepage, on the relevant listing partner pages, and several special interest category

pages) just to name a few location. Outlined below are the elements that make up a deal.

[:ﬂnne[:t":ll_l' IDERS D0  STRY  EAT  EUENTS  REGIONS o

still revolutionary

ates
G, Valid Dates
0 Call (866) 449-7390 and ask for promotional code EB7.

Deals & Packages

Elements that make up an deal:

A)
B)

C)

D)

E)

F)

G)

H)

Name of the deal or package

Description of the deal/offering which should be used
to convey all of the most important aspects about your
offer. What's included in the deal, what the visitor will get.
Aim to use short, descriptive language and bullets
wherever possible.

Property Name which will automatically get brought in
when you enter the deal under your account.

Rates which is intended to display your deal/package rate
(or range of rates) e.g., $239 - $409

Date Range which allows you to time-stamp a specific deal
to appear for a period of time (and once that time passes,
the deal will automatically be archived from a visitor's view),
and you won't have to worry about taking anything down
once the time passes.

Phone number/CTA which allows you to put in not only
your phone number, but also any specific requests for what
to mention when calling.

Event Photo (if applicable). This is an optional field. We
encourage the usage of great photography wherever
possible showcasing your event to its fullest.

Booking/Website Link which allows you to put in not only
a website link to learn more about the event (if applicable)
but also allows you to enter a booking link to send visitors
to a page to buy tickets.

15
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CMS Documentation: Creating Deals (1)

Hells MysticAquarium  Lug ot

Horme » Mystic Aguanum

Edit Listing Mystic Aquarium

[ (mf’ e H‘i‘i‘ NEW DRAFT m‘ c -é T

Sraws: Mew drafe of live content.

Basic Infarmation *
DEALS
Categaries
Add new or edit existing deals that are connected with this listing.
Media Shaw row welghty
TITLE STATUS OPERATIONS

Social

. ; Edit Re v
Menings /Croup Iafo Free Lunch at Mystic Aquarium Published

Mtributes
% Vaheniine's Day Promation Published Edic Remove

Additional Contact Info *
Add new deal Add existing deal
Events

Beals

"
:u:smr\ Information Revision log message
e revision

Edited by MypticAguarium.

Provide an explanation of the changes you are making. This will help other authars understand yous mothations,

A\ 4

Moderation state
Dant curety 3|

Sei the moderation slate for this content

Save Deleie

Harme = Myatic Agusitum

Edit Listing Mystic Agquarium

Baie infermatian

Categories —

Add new or edit existing deals that are connected with this fisting.
Media S row weights

o TITLE STATUS DPERATIONS

Edit Remove
MM TG Ko Free Lunch ar Mystic Aquarium Published

Areributes
#  Valentine's Dy Promotian Pubished L] Samave
Addwional Comtact info *

Evasits ADD NEW DEAL

Daals .
Details g Oal
Cantact Infa

Tagging DATE

Switch to plain text editor

Emall Address
Finxse enoer the eman acdress you would e displayed on your deal page 0

Create deal Cancel

Deals Main Tab

You'll notice that right within your listing editing
screen, the last tab on the left is labeled “Deals”. If
you click into this tab, you should be presented with
a list of your deals that have been loaded into the
system (at least those that start on/after April 1,
2016). If you do not see any already listed under your
account, you can go ahead and create them following
the steps below.

% Existing deals tied to your user account

* Add a new deal

Add a New Deal

1) Name of the deal or package

2) Date Range which allows you to time-stamp

a specific deal to appear for a period of time (and
once that time passes, the deal will automatically be
archived from a visitor's view), and you won't have
to worry about taking anything down once the time
passes.

3) Description of the deal/offering which should

be used to convey all of the most important aspects
about your offer. What's included in the deal, what the
visitor will get. Aim to use short, descriptive language
and bullets wherever possible.

4) Event Photo (if applicable). This is an optional field.
We encourage the usage of great photography wher-
ever possible showcasing your event to its fullest.

5) Rates which is intended to display your deal/pack-
age rate (or range of rates) e.g.,, $239 - $409

6) Booking/Website Link which allows you to put in
not only a website link to learn more about the event
(if applicable) but also allows you to enter a booking
link to send visitors to a page to buy tickets.

7) Phone number/CTA which allows you to put in not
only your phone number, but also any specific re-
quests for what to mention when calling.

8) Email address which allows you to put in an email
address to display on the page (in the event that you
prefer email communication in addition to, or in place
of just the phone number. This is optional.

16
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CMS Documentation: Creating Deals (2)

Creare dast

........

...................

..............

......

nnnnnnnnnn

rorios

Ranamme fuases

rrrrrrrr

Tagging your deal

As we mentioned in the earlier sections of your help document,
every aspect about Clvisit.com relates to different tags. And
depending on how a piece of content is tagged — will drive
where it shows up on the site. It's important that your deals are
tagged by Category, Region(s), Season and

Experience.

* Category
Please check off the category (or categories)
that are relevant to your deal

%* Region
Since a deal may relate to your location as well as another
partners’ please make sure to check off the region(s) that
the deal is applicable for, in order to make sure it shows up
in as many relevant places on the site as possible.

* Season
Your deal will likely be date-specific or seasonal. In order
to help best serve up your deal, please make sure to check
off the season(s) that it's suitable for.

* Experience
You can also help drive where you deal shows up on the
site by checking off the appropriate “experience(s)” that it's
applicable for. Please note, you can check off up to two
different experiences.

* Save

17



Tourism Business

oNNeCticit  PARTNER HELP SCREENS

Partners ADDITIONAL SUPPORT SCREENS FOR THE CMS

Connecticlic  wms oo sw o mens wsmns sesons 9 m s

Connectictt wes o sw o wms wsos smsons :
still re onary

L+M Hospital Spring Stride 10K and 5K

May 4
Connecticut spans just 11 | towest, And 70 mil h But diverse yet compsct -O () 3=
regions, vou'll indd everything you need to both unplug - and recharge! -—— O/ L
LOCATION: TIMES: CONTACT:
HIGHLIGHTS ACTIVE ADVENTURE REST/RELAXATION ARTSCULTURE FAMILY FUN HISTORY ADMISSION:

How to Get There

KT

FE! revolwlio=any

Madison Beach Hotel IEEEEE S

sl Ll g e amili gl Ml Bl Tigmiart. | e
-l -

o il Lo sy

] e Bl :.-.l-a.—l-ll- E TN LA
- : ke [yt e e
@ FOXwamDs vy einnieal ] I ——— e S——
L= e

Faxwoods Rewards Card
Déscoont

: Deals k Packages

emdbsrdil, Do sk Dol Aqunriuers Likrary P Dds oo
Tar
: E
Upcoming Events f———
. Al 5 MOAL 4 A3 -7
A Juastion Wilimian: Megie in Risl Life Tour “Feh o Agey™ Uinited bten kA oy Digoar] SAHE M The
Widgrheid Ricgefield Playhoune - Mashastu bt Foo Thestad Ly el ot e 3 ! 0 P e s (S P e ——
Lania” o L3 i (1 T
g e e e el o [
Agril soRt. [— .

#th Annusi Ploage 3t the Park m American L Seciery il ¥ Conclwler Disecam | P Resmad Card Dbeonunt
Mistron, Greas Hetlow Like Horer Bt Hew Bt M

e
B Al aitin o
s 4a1h Annual Cherry Biessom Festival
Poaw aeen Wocsior Sepaare
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still revolutionary Short DBSCfiptiUﬂS

Throughout the Clvisit.com site experience, your listing may show up in a variety of places. We want to help
you maximize your visibility and help best sell your destination. To aid with that, we’re providing visitors will
short descriptions that will appear as rollovers throughout the site, as well as providing quick lead in’s to
your listing page. Please see the examples below of how your short descriptions will display on the site.

Connecticit  wes o s or wems  Regions e

still revolutionary

y What's Popular Now

@MysticCountryCT - Feb 29 : Very casual seafood
Stay awhile. March Dinner Package at the restaurant |(I'|0WI"| fOr its
@innatStonington. #travel Iobster ro"s and water

https:/ /t.co/Shbkmsx$Q _ - ] views.,

Abbott's Lobster in the
Rough

Example above shows how your short description will be presented to users in our “grid” format. ¢

Connecticit  wms o s o wews  mesons o

still revolutionary

Hhhntt s Lobster in the Huugh

LOCATION: HOURS: CONTACT:

117 Pearl 5t Daily, 11:30 a.m.-% p.m. (hours
Moank, CT 06340 subject to change).

N

Example above shows how your short description will be presented to on your listing page before the user
clicks “READ MORE” button to reveal your full description of your property. 19
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still revolutionary

Long Descriptions

Your complimentary listing page provides visitors with tons of information about your destination. In addition
to presenting your listing visually with large imagery, your events, and social integration if you chose), it also
provides visitors with an overview of your establishment. Leverage the information below to fill out your
long description with as much appeal as possible.

Connectictt wms w sw

EUENTS  REGIONS

still revolutionary

sy
b

Lyman Orchards

Established in 1741 and now in its 9th generation, the farm in located on 1,100 acres. A great,
year-round destination for family fun with pick-your-own apples, peaches, pears, berries and
pumpkins. The Apple Barrel offers fresh baked pies, dounts, muffins, cookies, breads, pastries and
mare dessert. In the summer, you can have Breakfast on the Deck {Sat. & Sun.). The erchard,
overlooking the Connecticut River, is where you can pick nearly 100 varieties of fruits from June
through October.

With the golf courses designed by legendary Hall of Fame architect Robert Trent Jones and Hall of
Fame golfer Gary Player. Lyman Orchards' championship golf courses are both ranked among the
best in the Northeast. The Golf Center and Apple Nine course opened in 2012 and are already
recognized among the country’s top facilities where you can learn or improve your game.

Annual events include the Strawberry Festival (June), Clambake (August), Sunflower Maze {July
August), and the Corn Maze (August-November).

Originally homestead is now a great venue for weddings, celebrations, social occasions, and
corporate events.

Other amenities: Concessions, Parking

3

CONTACT:

O

HOURS:

=9

LOCATION:
(840} 349-1793
hittp:/ fwew lymanorchards.com

32 Reeds Cap Rd. Daily, % a.m.-&6 p.m.

Middlefield. CT 04455

’ @LymanOrchards

@LymanOrchards - Feb 10
Come join our passionate & friendly staff at the Apple Barrel. We're

A

2 I\

REVIEWS ,©®

Great eshibits, can towch the sTal
stingrays. Most animal shosws e the
pengquines in thedr outdoor edibit, thesea

Wy mice aquarium. The white wihakes
were amazing. Sea Lion show, Flanatariom
Shoey i o SN waere mice and not

Wz did the Beluga Encounter after doing
the Pengan Experience a hew years ago.
twis st s and aneather person. e

R
Cupka wolor ressbrm s 5 aliguia ducium

asperia repel Isandacped guodl berla
coneesrl tatibus andercl mporiam fuga

2 Example above shows how your long description will be presented to on your listing page. Ideally this
description should be a paragraph to two paragraphs, max. It should provide an executive overview about
your attraction, restaurant or hotel and aim to drive visitors over to your site directly to book or learn more
via the buttons at the top — Book Now or Learn More.

20
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still rovelutionary Image Uploading to your listing page

Great photography is at the heart and soul of the new Clvisit.com. We want to help you present your
establishment in the best way possible. And because we'll be displaying you in a variety of ways, we're
asking your help in providing at least two different sized hero images (they could be the same photo or
could be different) to maximize your listing. One is a square and the other is a more horizontal-style photo.

Connecticitc  wes w smv o oams  mwons o

still revolutionary

@ O @ O o @

HIGHLIGHTS ACTIVE ADVENTURE REST/RELAXATION ARTS/CULTURE FAMILY FUN HISTORY

;‘

¢

Foxwoods Resort Casino

@MysticCountryCT - Feb 2%
Stay awhile. March Dinner Package at the

Historie Ship "Nautilus" &

iR A loca Uit Submarine Force Museum

Rocky Neck State Park

Example above shows how we will leverage your square-up photo. Simply upload a file and we'll help you
size and crop it.

Connecticit wms o s o wems  esons

still revolutionary

Historic Ship “Nautilus" & _——
Submarine Force Museum

Great ednibits, can towch the smal
stingrays. Miost animal shows e the
penguins in thedr cutcoor edibit, thesea

Board the world's first nuclear-powered submarine. Museum recounts history of the .S,

Submarine For

READ MORE

Working periscopes, mini-subs, mini-theaters. Gift shop, picnic area.
-

Sery nice aguarium. The whitewihales
v amaTing. Sea Licn show, Flanatarom
sy aned A showwere nice and not

.o i’\"‘ @ il i
-_‘_ ), W did the Beluga Encounter after doing

Fhe Fano i Eerwerianen o feas eean som

Example above shows how we will leverage your hero-horizontal photo. Simply upload a file and we’ll help
you size and crop it. Note: It will need to be the best quality you can find — ideally 1200 pxls wide. 01
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Image Uploading to your listing page

Basic Information *

Categories

Media

Social

Meetings/Group Info

Attributes

Additional Contact Info *

Trail Info

Events

Deals

Basic Information *

Categories

Media

Social

Meetings/Group Info

Attributes

Additional Contact Info *

Trail Info

Events

Deals

11 have permission to use the following imagery
All of the photos we are uploading are free from any copyrights and trademarks. The photographer, the location and any people shown in these photographs have agreed that we have the
rights to use these images to promete our tourism offering. Connecticut and its Office of Tourism are not responsible for any legal actions or liabilities that may arise from our postings. |
understand that these photos will not be sold or given to non-tourism entities. CTvisit.com reserves the right to delete any content deemed inappropriate,

| have permission to use the following imagery

Al of the photos we are uploading are free from any copyrights and trademarks. The photographer, the location and any people shown in these photographs have agreed that we have the
rights to use these images to promote our tourism offering. Connecticut and its Office of Tourism are not responsible for any legal actions or liabilities that may arise from our postings. |
understand that these photos will not be sold or given to non-tourism entities. CTvisit.com reserves the right to delete any content deemed inappropriate.

Square Image

Browse... Mo file selected Upload

Click the browse butten to find a suitable square image that best represents your listing. Once you've uploaded, you have the ability to crop it to size. To see a sample of how this will look, click
here,

Files must be less than 5 MB.

Allowed file types: png jpg jpeg.

Images must be larger than 376x376 pixels.

Hero Image
Browse... | Yo file selacted. Upload
Click the browse button to find a suitable horizontal image that best represents your listing. Once you've uploaded, you have the ability to crop it to size. To see a sample of how this will look,
click here.
Files must be less than 10 MB.

Allowed file types: png jpg jpeg.
Images must be larger than 1169x484 pixels.

PHOTOS
Your listing page also supports adding additional imagery aside from just your hero images. Use the tool above to upload additional supporting imagery for your listing page.
These images will appear in a slideshow underneath your main here image on your listing. To see a sample of how this will look, click here.
Add a new file
Browse... | No file selected. Upload

Files must be less than 10 MB.
Allowed file types: png jpg jpeg.
Images must be larger than 1169x484 pixels.

Basic Information *
Categories

Media

Social

Meetings/Group Info
Attributes

Additional Contact Info *
Trail Info

Events

Deals

Image style: hero_image

| have permission to use the following imagery

All of the photos we are uploading are free from any copyrights and trademarks. The photographer, the location and any people shown in these photographs have agreed that we have the
rights to use these images to promote our tourism offering. Connecticut and its Office of Tourism are not responsible for any legal actions or liabilities that may arise from our postings. |
understand that these photos will not be sold or given to non-teurism entities. CTvisit.com reserves the right to delete any content deemed inappropriate.

Square Image

Browse... | No fila selected. Upload

Click the browse button to find a suitable square image that best represents your listing. Once you've uploaded, you have the ability to crop it to size. To see a sample of how this will look, click
here,

Files must be less than 5 MB.

Allowed file types: png jpg jpeg

Images must be larger than 376x376 pixels.

Hero Image
=

NewBritainMuseumArt_Full jpg (3.12 MB) Remove

Click the browse button to find a suitable horizontal image that best represents your listing. Once you've uploaded, you have the ability to crop it to size. To see a sample of how this will look,
click here.

PHOTOS
Your listing page also supports adding additional imagery aside from just your hero images. Use the tool above to upload additional supporting imagery for your listing page.
These images will appear in a slideshow underneath your main hero image on your listing. To see a sample of how this will look, click here.
Add a new file
Browse... | No file selected. Upload
Files must be less than 10 MB.

Allowed file types: png jpg jpeg.
Images must be larger than 1169x484 pixels.

Save | Remove selection Maximize selection | Cal

When you first go to upload new imagery
for your listing you must first check off
and acknowledge that you have rights to
use the photo you’re uploading.

Once you've checked the box, you may
continue.

Click the “Browse” button to find your
photo. It will create a pop up screen and
ask you to navigate to the appropriate
image on your computer. Once you've
found it, click on the “Upload” button.

Once you've successfully uploaded the
photo, you should see a small thumbnail
of the photo along with the file name. In
order to best represent the photo, you
also have the ability to “Crop” the photo to
exactly how you'd like it to appear.

Click the “Crop” button to begin.

Next you will be shown your image.

Click and drag into the image and you will
be presented with a bounding box allow-
ing you to move the selection

anywhere you want within the photo to
crop to.

After you're happy with your crop
selection, simply click on the “Save”
button in the bottom right and you are
all set!
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Connecticut

still revolutionary Additional Photos / Uideos

This area of your listing page is designed to allow your visuals to speak for you. In addition to your hero
images that you may have just uploaded, the image carousel (located directly below your hero image)
allows you to upload additional imagery if you have it, and also acts as a container for bringing in some
of your social media feeds — like Instagram and YouTube.

When a user clicks on the carousel images, a slideshow will appear that allows them to browse through
all of your photos. We'll get into how to bring in your social media on the next tab.

[:Uﬂﬂe[:tlﬁlll. IDEAS D0  STAY  EAT  EVENTS  REGIONS we@  swcu o

still revolutionary

2
m3d|30ﬂ Beach Hnte| e SR pTSIE AkE NaEEerATIN REVIEWS .22,

Aworld of tranquility and comfortable elegance awaits you at Madison Beach Hotel. 32 spacious
beachfront rooms feature all the comforts you could want, including complimentary internet
access, flat screen television, private balconies that overlook the water. READ MORE W

Example above shows an image carousel containing additional uploaded imagery as well as integration of
your Instagram and YouTube videos (if you choose to leverage it). If not, the carousel simply won't appear
on your listing page.
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Cﬂnnec’[llﬁ K3 rocebook Integration

still revolutionary

One of the additional features offered to any listing, is the ability to integrate your Facebook account directly

into your listing page. By simply copy/pasting your Facebook ID, you can seamlessly have all of your latest

social media posts brought directly into your page.

Save 34 off adult and $3 off child admission for Express Save $4 off adult and $3 off child admission. Show your
Savings Card Holders, Save $5 off general admission for Sil- Foxwoods Rewards Card and save on general admission to Mystic
ver Savings Card Holders. Show your Big Y Savings Card and save Aquarium for up to four people. Card must be presented at time
on general admission to Mystic Aquarium for up to four people. of purchase...

SEEALL

TWITTER 11101111 R S

¥

@MBHotelCT » 3m

The Pacific Morth West exhibit is designed to recreate the
shores of the Pribilof Islands and North American coast.
httpebit ' 1UnkLiA #mysticaguarium

@MBHotelCT

@MBHotelCT o Sept 14

The porcupine fish *puffs up” by inflating its flexible stom-
ach with water or air when at the surface of the water!
hittp:bitly/ TURBIAT #mysticaquarium

@MEBEHotelCT » Sept 12

Celebrate National Lobster Day with us on September 25 to
learn about this shelled sea life and sustainability. http:/bit.
Iy/1URBIAI #mysticaquarium

Happy Friday morning from the West Wharf. Thank you
Amy H.for capturing this beautiful sunrise!

+& Follow

Example above shows how your Facebook posts can be pulled directly into your listing page (as an
optional feature). Outlined below are the steps to make that happen.

© © @ g madison Beach Hotel x \ R o ‘

« - https://www.facebook.comfMadisonBeachHotel/
ﬂ Madison Beach Hotel Q

I:-1_1;'.~-1
_}-

i i TIRER T
:..r!iif.':' IHII',":

."Madis'on Beéch Hotél

Resort - Spa + Restadrant m W Message | «-»

\ ) [
l\IiI{IIS(HI I'H":il_(" |

_ Qul s L Timeline About Reviews Fhotos More -
r 5,003 people like this I status [ Photo / Video B~
" 4 AT na_nnich honre oo hcwe - [ T gy 1 1y N | W PN (R

1. Go to your public-facing profile page on Facebook
2. In your address bar (highlighted above) you'll see the unique URL that identifies your page
3. Simply copy and paste EVERYTHING that comes after the www.facebook.com/

In the example above, you would copy “MadisonBeachHotel/’ and then paste it into the Facebook field
within the content management tool.
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CUﬂﬂBC“CUi[@: €2 Twitter Integration

still revolutionary

One of the additional features offered to any listing, is the ability to integrate your Twitter account directly
into your listing page. By simply copy/pasting your Twitter handle, you can seamlessly have all of your
latest tweets brought directly into your page.

SAVE S U aUUITL iU JoJ U LTI SUTREssim ivn Lapt ©as DAVE D UL dUUIL dlIU 23 UEE LTHITU dUinis> v L. Now your
Savings Card Holders, Save $5 off general admission for Sil- Foxwoods Rewards Card and save on general admission to Mystic
ver Savings Card Holders. Show your Big ¥ Savings Card and save Aquarium for up to four people. Card must be presented at time
on general admission to Mystic Aquarium for up to four people. of purchase...

SEEALL

TWITTER FACEBOOR £ .
’ @MBHotelCT

@MBHotelCT « 3m
The Pacific North West exhibit is designed to recreate the
shores of the Pribilof Islands and North American coast.
hitpedfbitdy/ 1nkLiA #mysticaguarium

@MBHotelCT o Sept 14
The porcupine fish *puffs up® by inflating its flexible stom-
ach with water or air when at the surface of the water!
httpe/bitly/ LURBIAL #mysticaquarium

@MBHotelCT o Sept 12
Celebrate National Lobster Day with 25t0
learn about this shelled sea life and sustainability. http://bit.

I/ IURBIAI #mysticaquarium

Happy Friday orfin fror the West Whart. Thank you
Amy H. for capturing this beautiful sunrise!

Example above shows how your Twitter feed can be pulled directly into your listing page (as an
optional feature). Outlined below are the steps to make that happen.

® © ® |y Madison Beach Hotel (@M % ||\ You
EEE——— —
€& = C |8 Twitter, Inc. [US]|https:ﬁtwitteneon‘|’mbhote]ct | g =
W Home ¥ Moments Search Twitter Q Have an account? Log in~

I

— TWEETS FOLLOWING FOLLOWERS LIKES
\I_ | I_) i | 1,092 251 528 205
L' 1adIson peacn —

H O T E L

. Tweets Tweets & replies Photos & videos
Madison Beach Hotel

@MBHotelCT (D Madison Beach Hotel Retweeted
A year-round premier beach front resort The Hitch @searchthehitch - 21 Jul 2015
that boasts 32 elegantly appointed, @MBHotelCT has some seriously gorgeous views, check them out.

stylish oceanfront rooms and suites with
private balconies. Dog friendly!

buff.ly/11ckOgc

@ Madison, CT
67 madisonbeachhotel.com
Joined June 2012

1. Go to your public-facing profile page on Twitter
2. In your address bar (highlighted above) you'll see the unique URL that identifies your page (aka, your “handle”)
3. Simply copy and paste EVERYTHING that comes after the www.twitter.com/

In the example above, you would copy “mbhotelct’ and then paste it into the Twitter field
within the content management tool.
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Connecticut YouTube Integration

still revolutionary

One of the additional features offered to any listing, is the ability to populate your image carousel with your
hand picked videos that you've uploaded to YouTube. By simply copy/pasting the URL of the video you'd like
to add, you can seamlessly add fresh video content directly into your listing page.

cﬂﬂﬂectmll-f IDEAS D0  STAY  EAT  EUENTS  REGIONS ww@  swe o

still revolutionary

REVIEWS &%

OIOIORO

Mystic Aquarium  INCEREEEE S

Encounter ocean animals in an exciting new way. Go beak to nose with a penguin, touch a shark

and feed a ray. See the spectacular new sea lion show in the Foxwoods Marine Theater, it's a fun
adventure with a real life conservation message. Visit a variety of animals from whales and Steller
L IRE BE ARE BN )

sea lions to African penguins, sharks and more. READ MORE 'V Vi e

® ® / I8 Penguin chick's first swim - ... % | =

C® search B U4 Aad0e00ae =
Upload m

(- 2 I https:/f'www.youtube.com/watch?Pv=dpT-1cc3zig I [

You (T3

TRUSTED BY FILN 3
ARDUND THE WORLD.

futoplay O @)
Crazy penguin HD
toddler cartoan

ddlex carton
3073057 views

PenguinCam
Miystic Aguarium

___ Afriean penguin ﬂﬂiﬂk_sﬂt‘jfﬁmm

| B D P PR E

Penguin chick's first swim
P Mystic Aquarlum

6,646
King Penguin chick Spike

+ Add bo A Share
T

sxs More y
wat
N
Upleaded on May 5, 2009 ajkn
Blue Blue, an African penguin chick, makes its first attempt at swimming only 78 days after hatching - Fi}]
Ea

Live African Penguing in HD - Monterey Bay
Aguarium
i )

16,412 views

SHOW MORE

1. Navigate to the video you'd like to share on Youlube
2. In your address bar (highlighted above) you'll see the unique URL that identifies your page/video

3. Simply copy and paste that entire URL into the CMS field labeled “Video URL”

In the example above, you would copy “https://www.youtube.com/watch?v=dpT-1cc3zfg’ and then paste it into the
Video URL field within the content management tool. Once you've done this, your video will be added to your image/

video carousel.
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Connecticut

still revolutionary ©O Trip Advisor Integration

One of the additional features offered to any listing, is the ability to integrate TripAdvisor reviews directly into your
listing page. Please note that depending on what type of photography you are using for your listing page — either
a square up (below, left) or a hero-horizontal (below, right) you will need to bring in a different widget from
TripAdvisor. We'll outline all of the details on that below.

ConnectiClit we: w sw ® wm s Connectictt wes w sw o mems s o

Hill reaiutionEy still revolutionary

Imagine Nation

ar o WEAD HEE

ﬂtnwl L

AT N R

Mystic Aquariom T N T

e READMORE ¥

Example of listing with Square-Up image Example of listing with Hero-Horizontal image

How to get your TripAdvisor widget for this style How to get your TripAdvisor widget for this style

1. Open up a new tab/window in your web browser and 1. Open up a new tab/window in your web browser and
go to http://www.tripadvisor.com/Widgets go to http://www.tripadvisor.com/Widgets

EEtripadvisor on ek BT B tripadvisor on ek =T
REVIDMS  FRCOUCTS  FRICTDOLS  RESOURCES ClaimTeurLiting REVIDMS  FRDOUCTS  FRICTDOLS  RESOURCES Claim Teur L bting
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2. Start typing in the name of your property into the 2. Start typing in the name of your property into the
“Enter business name or location” field. Once you've “‘Enter business name or location’ field. Once you've
found it, simply click on the Get Widgets button. found it, simply click on the Get Widgets button.
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3. Select the “Review Snippets” widget.

% %‘ 27

3. Select the “Your Rating” widget.




Connecticut

still revolutionary

Trip Advisor Integration (cont

&0 1 Your Rating
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4, Copy the HTML widget code from the box and then
paste it back into the CMS field for TripAdvisor

(shown below) in your original window/tab.
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4, Copy the HTML widget code from the box and then
paste it back into the CMS field for TripAdvisor
(shown below) in your original window/tab.

Bove s=farmlian *
Catrorinn

=

sadal

Mestings/Group it
[T p—
s

Do

b. Save

S0CIAL MEDIA

Faswbank

YT 517 PADE SRS BTN YOU" LGS Fucboak SOSIS I D T 150N0S 206, I 95U Wl 1162 35 650 uu FEGRDTAK ZORIE IBELY INID 0.1 2408, S £.0/S0AE U7 FaSsock e 1D I e 213 apses.
Simiply uniir ey theag whter 2 Curseon bz i the el s 5, T AR

Turlzer

i o 03 b e, s v

e it e gter Tl snsen e s The vl e, Semply anter
susrything Ao tha T

Instagram

VosTuln

Trim dvisar

Fizios 2094 YU T RARAZDT UKL,

28



